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• Create content outlines
• Brainstorm ideas
• Write email drafts
• Create content drafts (social media 

posts, blogs, newsletters, web 
pages, video scripts, etc.)

• Paraphrase/interpret technical 
content or research

• Rephrase/simplify content
• Explain complex concepts
• Repurpose video content
• Research topics
• Create titles for content
• Create job descriptions
• Create interview questions
• Suggest hashtags
• Personalized pitch writing

• Help with keyword research
• Generate survey questions
• Create user personas
• Find podcast/interview guests
• Generate interview questions
• Build custom GPTs for specific cases
• Write replies to customer questions or 

reviews with a certain tone
• Analyze and aggregate data
• Write prompts for AI image generation
• Simulate conversations/pitch with 

clients/prospects/leadership
• Review content from a user perspective
• Prepare for and practice interview
• Make SEO and semantic keyword 

recommendations

Use Cases
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Brainstorm
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Personas
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ROLE

ACTION

CONTEXT

EXECUTE
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Owned land vs. rented land
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Content types and channels



brianwpiper.com

Content types and channels

Start with one…
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Content promotion
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Content performance and optimization

Look at your data

Let AI look at your data
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Optimize
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• Agents
• Sentiment analysis
• Predictive crisis management systems
• Hyper-personalized communications
• Changes in content discoverability (voice, community, 

social, ai)
• Automated data insights

The Future of AI and Communications
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• AI is a tool to enhance, not replace, human expertise 
• Ethical considerations must guide all AI implementations 
• Start small, measure results, and scale strategically 
• Balance automation with authentic human connection 
• Continuous learning is essential in the AI era

How to Implement and Scale
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Immediate Actions (Next Week)

Audit current processes for AI integration opportunities
Start experimenting with AI tools (ChatGPT, Claude, Midjourney, etc.)
Create an AI ethics guideline draft for your team

Short-Term Implementation (Next Month)

Pilot AI in one area (e.g., media pitching or content creation)
Develop a team training program
Start collecting baseline metrics for comparison

Long-Term Strategy (Next Quarter)

Develop a comprehensive AI integration roadmap
Create feedback loops for continuous improvement
Establish partnerships with AI vendors or consultants

How to Implement and Scale



brianwpiper.com

⬢ A collaborative group to explore, evaluate, and optimize AI-powered solutions 
across various marketing functions, ultimately enhancing efficiency, 
personalization, and the overall impact of outbound marketing.

Marcom AI Committee
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Thank you!
Brian Piper

bpiper2@ur.rochester.edu

https://brianwpiper.com/

Speaking, workshops, consulting

Content marketing, content optimization

AI, Web3, data/analytics
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