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A - Activate across optimized channels

L - Learn from performance data continuously
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Personas



ROLE

ACTION

CONTEXT

EXECUTE



You are a content marketing expert with a deep understanding of 
audiences, ICPs (ideal customer profiles), and personas.

I’m going to be asking you to come up with an ICP for [business name 
and URL].

Before you create the response, ask any questions that will help 
create a better output.

Based on the attached information [upload data about your primary 
customers] and other content on [business website], do the research 
to create a profile of what an ideal customer would look like.



Include information on their priority initiatives (5-10 things they 
spend their time, money, thoughts on), success factors (what 5-10 
things would indicate success for them in their job/life), perceived 
barriers (what things would keep them from reaching their goals), 
decision criteria (what are the main factors in their final choice), and 
decision process/journey (what steps do they go through, what 
questions do they ask, and what content do they consume on their 
decision journey?)

Please create the persona. Take your time.











What are your thoughts on this web page, [URL]?





What other information should be included on this page 
to help you make your decision?





How do we compare to our competitors?





I - Identify your high-value audience segments

D - Discover content opportunities through data

E - Empower authentic voices and user-generated content

A - Activate across optimized channels

L - Learn from performance data continuously

IDEAL Framework



Content performance and optimization

Look at your data

Let AI look at your data



Optimize
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Beyond Influencer Marketing

• Employee advocacy programs

• Customer success story systems

• Partner content collaboration

• User-generated content campaigns



Additional Strategies

• Leverage existing customer relationships

• Employee expertise content programs

• Local community partnerships
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Dall-E (ChatGPT)
Gemini (Nano Banana)

Adobe Firefly
Stable Diffusion

Canva
Grok
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Text-to-image



Kapwing
Munch
Veed

Vizard

Video repurposing



DaVinci Resolve
CapCut

Audio/Video editing



Animation created with Descript



Synthesia
Kapwing
Vmodel
Recraft

Avatar creation











Veo 3
Sora 2

Text-to-video
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Thank You!

WANT TO CONNECT? FIND ME AT:

LinkedIn

https://www.linkedin.com/in/brianwpiper/

Website

https://brianwpiper.com
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