The Future of Content Marketing:
Balancing on the Edge Between
Utopia and Dystopia
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Top 10 Gen Al Use Cases

The top 10 gen Al use cases in 2025 indicate a shift
from technical to emotional applications, and in
particular, growth in areas such as therapy, personal
productivity, and personal development.
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PERSONAL AND TECHNICAL ASSISTANCE

PROFESSIONAL SUPPORT AND TROUBLESHOOTING

CONTENT CREATION CREATIVITY AND

AND EDITING RECREATION

LEARNING AND RESEARCH, ANALYSIS,

EDUCATION AND DECISION-MAKING
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Welcome to the Age of
Infinite Content

oo Content Abundance
¢» Reshaping
(Y Limited Window to Build

Xy Defining Times
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100 Years of Content Innovation

Print Era Mobile & Social
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Broadcast Generative & Immersive
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From Queries to Conversations

@ Traditional SEO Evolution into Overall Discoverability (Search Everywhere Optimization)

® Al Assistants as Curators

DX Battle for Al Inclusion

= Custom Content on Demand
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Rethinking the Digital Experience

Headless CMS Real-time Assembly

Conversational Interfaces Spatial Web



Humans + Machines = Creative Renaissance

Generative Tools New Creative Roles Collaborative Al
Speeding ideation and production Emerging specializations Augmenting human creativity
- Al avatars and voices - Prompt creators - Al assistants

 Video clones - Al art directors * Creative partnerships

+ Synthetic media - Workflow curators - Enhanced capabilities



Content That Finds You

Adaptive Content
Real-time Testing

gy

Dynamic Monetization Al Distribution



The New Attention Economy

Community Co-Creation

o
s

o Creator Trust

oy Interactive Participation



The Future of Blogs, Books,
Videos & More

Format Evolution

Blogs Al research + smart summarizers

News Voice-cloned anchors, auto-generated
reports

Video Personalized cuts, interactive narratives

Podcasts Instant translation, hyper-localization

Books Al ghostwriters, infinite remixing

Social Media Agent-based feeds, decentralized
platforms
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Beyond Screens: How People
Wi1ll Experience Content

@ 0
Immersive Ambient Al Content
Spatial Intelligence Companions
Computing

¥

Biometric

Adaptation
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Where the World Is Going

“All Innovation Landscape Asia’s Immersive Edge
Empowering
communities
through
digital access

Bridging the gap with
mobile-first solutions

U.S. Leadership
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U.S. Leadership Asia's Immersive Edge Mobile-First Revolution



Marketing Organizations Reimagined

0 Small Agencies

&5 Mid-sized Agencies

Q.

Large Agencies

) In-house Teams



JobsGPT — small agency

Role Type Description
Leads vision across brand, storytelling, and creative
Chief Creative Synthesist (Creative Director) Human outputs, using Al agents for ideation and design
drafts.
. Generates campaign concepts, visuals, and mood
Al Concept Artisan Al Agent ..
boards based on strategic inputs.
Brand Vision Partner (Brand Strategist) Human Cr.afts brand positioning fand messaglng,.collaborat-lng
with Al for market scanning and competitor analysis.
Al Content Producer Al Agent Writes blog posts, ads, social content, and video

scripts from prompts and guidelines.

Manages client communication, coordinates

i i L A M H
Campaign Operations Lead (Account Manager) uman human/Al workflows, and ensures quality control.

Runs simulations to predict ROI, recommends cross-

Al Media Planner Al Agent .
& channel ad spend, and deploys media buys.
e e .. Interprets Al analytics, translates them into action
Data Optimization Analyst Human > . y
plans, and trains models based on outcomes.
Continuously tweaks campaign elements to boost
Al Performance Tuner Al Agent Y Palg

KPls using real-time data feedback loops.



JobsGPT - large agency

Role

Chief Al Integration Officer
Human-Al Experience Designer

Al Agent Development Lead
Narrative Fusion Director (Creative Director)
Al Content Ecosystem Orchestrator

Omnichannel Performance Strategist

Al Growth Optimizer

Ethical Al Governance Lead

Al Client Companion

Insight Translation Analyst

Type

Human
Human

Human
Human
Al Agent

Human

Al Agent

Human

Al Agent

Human

Description
Leads Al adoption, compliance, and innovation across the agency network.

Ensures intuitive, efficient workflows between agents and human
creatives/strategists.

Custom-builds Al agents and copilots for client use cases.
Oversees brand storytelling across Al-human hybrid teams.
Manages global content generation, localization, and performance tuning.

Integrates performance marketing across paid, owned, and earned channels.

Uses predictive analytics to refine conversion funnels and customer
journeys.

Enforces standards around fairness, transparency, and bias mitigation in all
Al workstreams.

Provides 24/7 updates, dashboard summaries, and campaign recaps for
clients.

Converts data and Al forecasts into executive-ready insights and pitches.



Navigating the Shadows

Deepfakes

Content Authenticity o

@ Information Overload

Regulatory Uncertainty <&

O
Privacy Concerns



What This Means For Marketing Leaders

Restructure Teams
Personalize Everything
Own Your Assets
Serve Human Needs

Test Early



From Inspiration to Action

3 2

GenAl Tools New Formats

1

Immersive Case

Map workflows for automation. Build Al-ready content
libraries. Train teams on co-creation with Al.
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You Are Not Just a Creator.
You're a World builder.
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Your audience wants experiences, not just output.
Authenticity, storytelling, and vulnerability. Belonging, humanity, and emotional connection.
Technology gives us superpowers, but we bring them to life.




Thank you!

brian@brianwpiper.com
https://brianwpiper.com/ - o .‘
A = Wl

il

'-l.l-,.:'l:l _=||:||,

GetMySlides.info

JOE PULIZZ\
AND BRIAN PIPER BR”\N PlPER

EPIC EPIC

GONTENT
T rﬁ%&%

FOR HIGHER EDUCATION
HOW TO CONNECT WITH STUDENTS, ALUMNI,
FACULTY, STAFF, AND OTHERS TO BUILD TRUST
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