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• Create content outlines
• Brainstorm ideas
• Write email drafts
• Create content drafts (social media 

posts, blogs, newsletters, web pages, 
video scripts, etc.)

• Paraphrase/interpret technical 
content or research

• Rephrase/simplify content
• Explain complex concepts
• Repurpose video content
• Research topics
• Create titles for content
• Generate class/product descriptions
• Write page titles and meta 

descriptions
• Create job descriptions
• Create interview questions
• Suggest hashtags

Use cases
• Help with keyword research
• Generate survey questions
• Create user personas
• Find podcast/interview guests
• Generate interview questions
• Build custom GPTs for specific cases
• Write replies to customer questions or 

reviews with a certain tone
• Analyze and aggregate data
• Write prompts for AI image generation
• Simulate conversations/pitch with 

clients/prospects/leadership
• Review content from a user perspective
• Prepare for and practice interview
• Make SEO and semantic keyword 

recommendations
• Write, debug, and comment code
• Create customized learning paths
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Virtual focus groups
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Content performance and optimization

Look at your data

Let AI look at your data



Optimize











• Not a technology project

• Is a change management project

AI integration is…



A collaborative group to explore, evaluate, and optimize AI-powered solutions across 
various marketing functions, ultimately enhancing efficiency, personalization, and 
the overall impact of outbound marketing.

Marcom AI Committee
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AI Council

Five domains:
• Administrative
• Clinical
• Education
• Marcom
• Research

Governance - guidelines, strategic plan, tool 
vetting, 



Consulting, speaking, workshops

AI integration, piloting, and scaling

Content strategy, content marketing, 
content discoverability, and content 
optimization
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