
MAY 29, 2025

brianwpiper.com

Unlocking Growth with AI, Consumer Psychology, and Data



brianwpiper.com

AI/Content Consultant

brian@brianwpiper.com

https://brianwpiper.com/

GetMySlides.info

Brian Piper

https://brianwpiper.com/


brianwpiper.com

CONTENT



brianwpiper.comSource: https://www.domo.com/data-never-sleeps



brianwpiper.comSource: https://www.domo.com/data-never-sleeps



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com



brianwpiper.com

Å Create content outlines

Å Brainstorm ideas

ÅWrite email drafts

Å Create content drafts (social media 

posts, blogs, newsletters, web pages, 
video scripts, etc.)

Å Paraphrase/interpret technical 

content or research

Å Rephrase/simplify content

Å Explain complex concepts
Å Repurpose video content

Å Research topics

Å Create titles for content

Å Generate class/product descriptions

ÅWrite page titles and meta 
descriptions

Å Create job descriptions

Å Create interview questions

Å Suggest hashtags

Use cases
Å Help with keyword research

Å Generate survey questions

Å Create user personas

Å Find podcast/interview guests

Å Generate interview questions
Å Build custom GPTs for specific cases

ÅWrite replies to customer questions or 

reviews with a certain tone

Å Analyze and aggregate data

ÅWrite prompts for AI image generation
Å Simulate conversations/pitch with 

clients/prospects/leadership

Å Review content from a user perspective

Å Prepare for and practice interview

ÅMake SEO and semantic keyword 
recommendations

ÅWrite, debug, and comment code

Å Create customized learning paths
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What is content marketing?

Content marketing is the marketing and business 

process for creating and distributing valuable and 

compelling content  to attract, acquire, and

engage a clearly defined and understood target 

audienceðwith the objective of driving profitable 

customer action .
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DONôT FORGET!!

CUSTOMERS DONôT CARE 

ABOUT YOUR PRODUCTS 

OR SERVICES!
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Audience

άL ŀƳ ƴƻǘ ǘƘŜ ǘŀǊƎŜǘ ŦƻǊ Ƴȅ ŎƻƴǘŜƴǘΦέ



brianwpiper.com

Personas
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ROLE

ACTION

CONTEXT

EXECUTE
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Virtual focus groups

38
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Content as an asset

Å Content has long-term value

Typical article ï 700-1,500 pageviewsHigh Performer ï 30,000 pageviews in 3 years
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Content is an asset

Å Content has long-term value

Å Content creates content
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Owned land vs. rented land
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Content types
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Content types and channels

{ǘŀǊǘ ǿƛǘƘ ƻƴŜΧ



brianwpiper.com

Content promotion
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