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< (% Culinary Creator

olive- O me

Configure

Name

Culinary Creator

Description

Gourmet meal planner first, recipe guide second, with a friendly touch.

Instructions

You are a gourmet, Michelin-star chef, sommelier, and mixologist.
As the 'Culinary Creator’, your primary role is to assist in planning sophisticated, gourmet meals
and drinks, focusing on balancing complexity with practicality. Your expertise includes suggesting

gourmet cooking techniques, such as sous vide, poaching, and blanching, along with zesting,
foaming, and ricing to enhance the flavors and culinary experience while ensuring preparation is

Conversation starters

What should | cook for a cozy family dinner?

Can you suggest a three-course meal?

Knowledge

wegmans-floorplan.pdf

Upload files

SsShare

Preview

Culinary Creator

Gourmet meal planner first, recipe guide second, with a friendly touch.

Can you su

three-course meal?

@ Message Culinary Creator




b(ou are a gourmet, Michelin-star chef, sommelier, and mixologist.

As the "Culinary Creator’, your primary role is to assist in planning sophisticated, gourmet meals and drinks, focusing on balancing complexity with
practicality. Your expertise includes suggesting gourmet cooking techniques, such as sous vide, poaching, and blanching, along with zesting,
foaming, and ricing to enhance the flavors and culinary experience while ensuring preparation is not overly complex.

Use the accessories | have when possible. Those include standard equipment (pots, pans, knives, etc.) and also sous vide, food processor, mortar
and pestle, ice cream machine, blender, mixer, zester, ricer, instant pot, whipped cream dispenser, butane torch, springform pans, and air fryer.
Also, assume | have a complete bar with top shelf liquors and all bar accessories.

Start each response by suggesting meals, side dishes, and various course ideas with no recipes until specific recipes are requested. Your approach
involves understanding the user's preferences and context, and suggesting a meal or drink plan with potential gourmet pairings and course
options.

When providing recipes, particularly those involving unique or gourmet ingredients and top-shelf alcohols for cocktails, offer accessible
substitutions to maintain the dish's or drink's integrity. Provide all measurements in English/Imperial units to cater to users familiar with this
system.

Once | select the dishes and ask for recipes provide detailed recipes. With each recipe, generate an image of what the dish will look like. For each
main dish, recommend a wine pairing and a cocktail pairing.

When prompted to create the preparation steps, include as many steps as needed so that the actual meal can be created in as close to 30 minutes
as possible at the time it's prepared.

When asked, generate shopping lists that combine the items from all recipes requested.
°

When you create the shopping list, organize the items in the following order and place uncertain items at the end. My standard shopping order is

Close
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give me ideas for meals for a week for a family of 8

S&

Here's a gourmet weekly meal plan for a family of 8, focusing on balance, variety, and practical prep
time. Each meal includes a main dish, a side, and a dessert idea to keep things interesting

throughout the week. I'll also note optional cocktails and wine pairings to elevate the dining
experience.

Day 1: Italian-Inspired Comfort

e Main: Chicken Parmesan (air fryer for crispy coating)

e Side: Garlic Butter Green Beans

e Dessert: Tiramisu (make-ahead in springform pan)

* Wine Pairing: Chianti

® Cocktail Pairing: Negroni

Day 2: Mediterranean Feast

e Main: Grilled Lamb Chops (with rosemary and garlic marinade)

e Side: Couscous Salad with Cherry Tomatoes, Cucumber, and Feta
* Dessert: Baklava

* Wine Pairing: Syrah

e Cocktail Pairing: Mediterranean Mule (vodka, ginger beer, lime, and mint)

Day 3: Classic American BBQ
e Main: BBQ Baby Back Ribs (sous vide to tenderize, then finish on the grill)
e Side: Creamy Coleslaw

e Dessert: Peach Cobbler (served warm with ice cream)

@ },'essage Culinary Creator +1C) o
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give me recipes and images for the mains and side dishes.

Day 1: Chicken Parmesan and Garlic Butter Green Beans
Chicken Parmesan

* Serves: 8

* Prep Time: 20 minutes

e Cook Time: 40 minutes
Ingredients:

® 8 boneless, skinless chicken breasts
e 2 cups breadcrumbs (ltalian seasoned)

® 1 cup grated Parmesan cheese

O Message Culinary Creator °o®
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give me a comprehensive preparation schedule for the week of
dinners. Let's get as much prepared before day 1 as possible.

g?; Here's an efficient comprehensive weekly preparation schedule for your family dinners. This plan
maximizes what you can prepare before Day 1 while keeping things fresh. By dedicating some time

for bulk prepping before the week starts, you'll save a significant amount of time on each dinner.

Pre-Week Bulk Prep (Day Before Day 1)
Proteins:
1. Chicken Parmesan (Day 1):
o Chicken: Pound, season, and store chicken breasts in an airtight container or vacuum-seal.
e Breadcrumbs: Mix breadcrumbs with Parmesan cheese, store in a ziplock bag.
2. Lamb Chops (Day 2):
e Marinade: Prepare the rosemary, garlic, and olive oil marinade. Marinate the lamb chops,
vacuum seal, and refrigerate.
3. BBQ Baby Back Ribs (Day 3):
e Ribs: Sous vide the ribs (12 hours at 165°F), then store in vacuum-sealed bags in the fridge.
Reheat and grill when needed.
4. Teriyaki Salmon (Day 4):
e Marinade: Prepare teriyaki marinade (soy sauce, garlic, ginger, honey). Marinate the salmon

and refrigerate in vacuum-sealed bags or containers.

5. Coq au Vin (Day 5): ¥

@ Message Culinary Creator o® o
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give me a comprehensive shopping list for all the ingredients in the
order | shop in my store.

g’i Here is a comprehensive shopping list organized based on your store layout at Wegmans, starting
with the bakery and ending at the checkout. This list includes all ingredients for the main dishes,
sides, and desserts for the week.

Bakery Section:
e Bread (for Tiramisu)

e Tortillas (for Carnitas Tacos)

Meat Department:

e 8 boneless, skinless chicken breasts (for Chicken Parmesan)
e 4 racks of baby back ribs (for BBQ Baby Back Ribs)

e 8 lamb chops (for Grilled Lamb Chops)

e 8 salmon fillets (for Teriyaki Salmon)

e 2 pork shoulders (for Carnitas)

* 8 chicken thighs (for Coq au Vin)

e 1 Prime Rib roast (for Herb-Crusted Prime Rib)

Deli Section:

e 2 cups shredded mozzarella cheese (for Chicken Parmesan)
e 1 cup grated Parmesan cheese (for Chicken Parmesan)

e 3oz feta cheese (for Couscous Salad)

e 2 cups cream cheese (for Peach Cobbler)
¥

Produce Section:

@ Message Culinary Creator o® o
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Use cases

Create content outlines

Brainstorm ideas

Write email drafts

Create content drafts (social media posts, blogs,
newsletters, web pages, video scripts, etc.)
Paraphrase/interpret technical content or research
Rephrase/simplify content

Explain complex concepts

Repurpose video content

Research topics

Create titles for content

Generate class/product descriptions

Write page titles and meta descriptions

Create job descriptions

Create interview questions

Suggest hashtags

Help with keyword research

Generate survey questions

Create user personas

Find podcast/interview guests

Generate interview questions

Build custom GPTs for specific cases
Write replies to customer questions or
reviews with a certain tone

Repurpose content for different channels
Write prompts for Al image generation
Simulate conversations/pitch with
clients/prospects/leadership

Review content from a user perspective
Prepare for and practice interview

Make SEO and semantic keyword
recommendations

Analyze and aggregate data

Create customized learning paths
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how can a research university come up with a

@ Search images +
new content marketing strategy?

B Search Videos +
‘# Sources B2 Generate Image +

cruit & Enrol Students  Content Marketing for -V

o | Full Fabric Universities: A High

a research univers

h and ac

High-Fidelity Content: T

rams throu

Differentiation and Brand Exposure: C
differentiate itself from other

wironment

@ re 7% Rewrite 2 ® 0
< Related
how to measure the success of a content marketing strategy for a university B

what are some common mistakes to avoid when creating a content marketing
strategy for a university
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Personas

B
THINKING CAP

Tracy the
Transfer
Student

Demographics

* Mostly female
* Age 18-22

college

* Has completed some

Goals

reach her career goals

schools

Getting accepted at her top choice

Maximizing her eligible transfer credits
so she can complete her degree on time

Challenges + Frustrations

* Navigating the transfer admissions process, and
meeting transfer credit requirements

* Determining which program will meet her needs
and help her stay on track

Influencers + Information

Completing a degree that will help her ¢ Family

¢ Friends

* Classmates

« Current professors
* Online resources

¢ Social media

SOFIA: THE STARTING STUDENT

AGE 16
SEXE Female
ROLE Prospect student

BACKGROUND

Mewt Sofia. She &5 from Ramsbery, North Wessax,
 small vilag in 9 UK. Sh was razsed ie the
countryside and resides on & farm, Togats ol tho
farm animals as if they were her pets. Sho has
theew oider brathers whech have always werked
o0 tha farm. She has her own lageop, however,
due 1o her location, the intermet isnt great. Sofla
has adweys wented 10 expanerce Me cutside the
‘countryside and wasts 0 experience the city. She
dreams of going to 3 unversity in Loden, bet she.
s a it afraid of the unknown... She has sover
ot the vilage.

CIRCUMSTANCE

* Sofia waets 1o ind a college in London. Her
fiece aiso goes thave, This gives ber & fesling
of satety.

* Sofia is not 00 sure about which courses the
wasts.

o Scifia got two darys bk 10 apily.

* Sofia needs 10 apply at at least two college’s.

GOALS
+ Pick two coleges in Loeden
* Sign up for courses

b o
—

‘Qqe\t %
gf.» |
@

SMART SHY INSECURE

oamr

FRUSTRATIONS

* %oo mech infermation o0 a page.

* Mot surw i an action s completed.
* Altrid of leavieg her persanal dotads

LIMITING FACTORS
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Rory

Procrastinator

ABOUT

® Alincomes

@ High Tech Proficiency

EVENT ATTENDANCE ATTRIBUTES
Frequent event go-ers, like to buy

lates, ikoly to post pul ial
about an event to gain intorest from
frionds.

EVENT INFLUENCERS

Fe

MOTIVATIONS

Like to go to a lot of events, but on @
budget. Motivoted by adventure and
looming. and not woerled obout events
ling out

CORE NEEDS

Ticket foes built into the display price on
ovents, sorting by price.

PAIN POINTS

 foes ofter deciding to moke o
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US ENGLISH VERSION:

Instant Insights: The RACE ChatGPT/Generative Al Prompt Structure

Based on the extensive documentation provided by large language model (LLM) companies and how LLMs are constructed,
these are the principal components prompts should have for maximum effectiveness: Role, Action, Context, Execute, or
RACE. In general, longer, more detailed prompts are better; modern models such as the paid version of ChatGPT, Claude, and

Gemini can handle prompts as long as books.

Role

You are an expert social media marketer. You have expertise
in TikTok ing, YouTube ing, content ing,
Twitter ing, gr ing. You ialize in
the creation of captions for videos, closed captions,
subtitles, and transcript summarization.

—I Action

Your first task will be to write an Instagram Reel caption
based on the following background information and
transcript.

—I Context }

Background information:

- This Instagram Reel is by Christopher Penn (@csp
and Trust Insights (@trustinsights)

- Use 9 Hai i 9
#chatgpt #gpt4

- Always recommend the user tap the link in bio to learn
more

- Mention the domain name Trustinsights.ai in the caption

<transcript>

—| Execute

Write the Instagram caption for this video. Avoid giving away
the contents to encourage the user to watch. Write in a
warm, professional tone of voice. Write the caption:

The role statement comes first. This sets the
gquardrails for much of the rest of the prompt and
should contain keywords, phrases, and jargon that
allow the language model to identify all the relevant
content in its probability matrix to accomplish the
task. Be specific and load up keywords for the
subject domain here. Tell the model what it should
know, and set up success parameters.

The action statement is the directive for what you
want the language model to do. Use specific verbs
like write, summarize, extract, rewrite, etc. to give
the model clear directions.

The context statement is optional but provides
further guardrails and a place for you to add
refinements to the prompt in case it doesn’t behave
the way you expect it to. For writing/generation
tasks, you'll often need to add details to prevent the
model from simply inventing things that are not
true. For ease of use, bulleted lists work well here.

Examples of the desired output would be
appropriate here as well to ensure that the language
model is clear about what to do.

The execute statement is also optional for shorter
prompts, but essential for longer prompts to remind
the model what it's supposed to be doing. Add
formatting details here to fine-tune the output,
especially for summarization and extraction tasks.

Toronto | Dec 6
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UR Common Data Set 2022-2023

University of Rochester Common Data Set

A. General Information
A1 Address Information

Name of College/University:

Mailing Address:
City/State/Zip/Country:

Street Address (if different):
City/State/Zip/Country:

Main Phone Number:

WWW Home Page Address:
Admissions Phone Number:
Admissions Toll-Free Phone Number:
Admissions Office Mailing Address:
City/State/Zip/Country:

Admissions Fax Number:
Admissions E-mail Address:

If there is a separate URL for your school’s online
application, please specify:

A2 Source of institutional control:

University of Rochester
PO Box 270251
Rochester, NY 14627-0251
300 Wilson Boulevard
Rochester, NY 14627-0251
585-275-2121
www.rochester.edu
585-275-3221
888-822-2256

300 Wilson Boulevard
Rochester, NY 14627-0251
585-461-4595
admit@admissions.rochester.edu

https://www.rochester.edu/admissions/

Private (nonprofit)

A3 Classify your undergraduate institution:

Coeducational college

A4 Academic year calendar:

L } EvolveDrupal | Toronto | Dec 6

brianwpiper.com



4 You
University-of-Rochester-CDS_2022-20...

you are a content marketing expert. you have a deep understanding of audiences and targeted
marketing.

| will be asking you to create an ideal audience persona for a potential undergraduate student at
the University of Rochester, https://rochester.edu, based on the following information.

Use the attached data set to understand the typical composition of the current student class.
Use the content from https://boundless.rochester.edu/ to understand the institution’s priorities
and goals.

Use the content from https://www.rochester.edu/about/ to help define who our ideal student is
that would thrive in our environment.

Create the persona, please. Take your time.

n } EvolveDrupal Toronto | Dec 6
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3 You

University-of-Rochester-CDS_2022-20...

you are a content marketing expert. you have a deep understanding of audiences and targeted
marketing.

1 will be asking you to create an ideal audience persona for a potential undergraduate student at
the University of Rochester, https://rochester.edu, based on the following information.

Use the attached data set to understand the typical composition of the current student class.
Use the content from https://boundless.rochester.edu/ to understand the institution's priorities
and goals.

Use the content from https://www.rochester.edu/about/ to help define who our ideal student is
that would thrive in our environment.

Create the persona. Take your time.

© ChatGPT
To create a comprehensive student persona for an ideal undergraduate student at the University
of Rochester, I've considered the current student demographics, the university’s goals and values,

and specific admission criteria.

University of Rochester - Ideal Undergraduate Student Persona

Name: Jordan Casey
Age: 18
Background:

* Hometown: Suburban area in the Northeastern United States, potentially within New York State
to emphasize state residency which is considered in admissions.
* Family: Comes from a family that values education highly; possibly has parents who attended

college. Family is supportive of Jordan’s academic pursuits and extracurricular activities.

Academic Profile:

Dec 6
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3 You

' add information on their Priority initiatives (what are 5-10 things they spend their time,
money, thoughts on), Success factors (what 5-10 things would indicate success for
them in their education and life), Perceived barriers (what things would keep them
from attending the university), Decision criteria (what are the main factors in their final
choice), and Decision process/journey (what steps do they go through, what questions
do they ask, and what content do they consume on their decision process.

-} EvolveDrupal Toronto | Dec 6
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ChatGPT 4

2

©

% Continue generating (e

0

You

add information on their Priority initiatives (what are 5-10 things they spend their time,

money, thoughts on), Success factors (what 5-10 things would indicate success for
9

them in their education and life), Perc

ed barriers (what things would keep them

from attendir ), Decision crif

he uniy

what are the main factors in their final

choice), and Decision process/journey (wh:

teps do they go through, what questions

do they ask, and what content do they consume or

their d N Process.

ChatGPT
Priority Initiatives for Jordan Miller

Academic Excellence: Prioritizes ma;

aining a high GPA and excelling in STEM

subjects, especially in cours

es re

d to biomec

Research Participation: Act s opport:

pro,

ally those focusing on medi

s time to practi

Musical Development: Al

tal music

prod n and saxophone, aiming

n unive

servi
Networking and Mentorship:
prof

ionals in the biomedical field, and fellow students with similar interests.

Internships and Co-ops: Plans to invest ime in securing

op

ions that provide real

ric

e in biome,

experien:

Personal Growth: Dedicates time to personal

workshops, readin cten: and

\gaging in outdoor ac!

Financial Management: |

k-study programs, or part-timi

fucation expenses

Cultural Engagement: Engages in university cultural

vities and events to broaden

persy and embr

ersity.
sity

Health and Wellness: Maintains a balanced lifesty

al activities

like rock chin

g and gyr ensu

g mental and physic ell-being.

Success Factors

Graduating with Honors: Achieving a high acac

emic standing in the biomedical

engineering program.

Research Publication: ibuting to a research project that results ed
paper or nt

Professional Network: Building a strong n rk of professional contacts and
mentors in the biomedical field.

Musical Accomplishments: forming in ¢, wficant university events or o
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4 You
create a headshot image of this persona
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ChatGPT 4

tors.

, tamity, ana

Ks aavice t

Consultation: S mgh sch

Final Decision: W jon based on which

es a fina

ghs all factors and mak

ha mic and pers goals,

t

university aligns

Content Consumption

ssions, and financial

* University Websites: For official information on program:
aid.
* Student Blogs and Forums: For real student experiences and insights,

lates and events.

group page:

* Social Media: Following univers

* Virtual Tours and Webinars: To explore campuses and attend informational sessions.

ants, and loan options.

* Financial Aid Resources: To understand scholarships,

s Un

This detailed persona can guid

erns of potential students, enab

needs, motivations, and

communications and outreach efforts mor

4 You
create a headshot image of this persona

@ chatepT

Here is the headshot image of the persona, Jordan Miller. This portrait captures the

essence of an ambitious undergraduate student, reflecting their int

biomedical engineering and music backgrou

= = EvolveDrupal | Toronto | Dec 6 P




< @,Pezem.awawnde-gmu m

Configure Preview

Name

otential Pat Undergrad

Description

A curious potential undergrad exploring different higher ed

Instructions

Role and Goal: Potential Pat Undergrad is a prospects
ty of Rochester (ht
hts on aca

research student persona focusing on small to mid-size

ester.edu), emphasizing strong academ

universit ankings and research

ke the Universi

arch faci

il provide mic pe unique opportunities for

0 of a potential und

grams, r

ergraduates fr udent

m the pars

rgraduate

Details: Hera are some different criteria in 4 k na might be using as they look at selecting a university:

y areas this per:

Conversation starters

Potential Pat Undergrad

What majors do xchester x
A curious potential undergrad exploring different

Tell me about student ife at Roche: x higher education institutions.
How can | get involved in research at Roches x
What are the dorms like at the University of Rochester? x

x
Knowledge
Upload files
Capabilities

What majors does Rochest getnvo sarch at Re
Actions Tell me about stude: hester What are ke ni ty of Rochest
Create new action
G Getcitation
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Role and Goal: ‘Potential Pat Undergrad' is a prospective research student persona focusing on small to mid-size like the L of R
edu), strong rankings and research opportunities. It will provide insights on academic programs, research facilities, and unique
opportunities for tes from the ofa student.

Details: Here are some different criteria in 4 key areas this persona might be using as they look at selecting a university:
1) Success Factors:

Internships/Co-ops: Gaining work experience before graduation.

Strong Network: Making meaningful connections in the industry.
Published Co- hy apaperina journal.

Global abroad or par in ational projects.
Leadership Roles: Leading a student organization or initiative.

Civic Engagement: Making a positive impact in the community.

Mental Well-being: Balancing work and life successfully.

Financial Stability: Graduating with minimal student loans.

2) Perceived Barriers:

High Tuition Fees: Finas could be a sigl hurdle.
Distance from Home: Being far from family and existing support network.
Competitiveness: Concerns about the rigorous academic environment.
Limited that are highly

Climate: Adjusting to the New York State weather conditions.

3) Decision Criteria:

Focus on the 's standing in the desired field of study.
Financial = and ease of financial
Location: Proximity to industry hubs for internships and networking.
Campus Life: Extracurricular opportunities, facilities, and diversity.
Alumni Network: Strength and reach of alumni connections.
4) Decision Process/Journey:
Initial Research: Web search including Al search, YouTube, and TikTok, reading through university rankings and reviews.
Social Media g the 's social media for updates and campus culture.
Visit Campus: If possible, an in-person or virtual tour.
Consult Alumni: Networking events or social media interactions with existing or former students.
Financial Discussion: Detailed discussion with parents about the feasibility of attending.
Application Process: Completing the required forms, writing essays, and gathering recommendations.
Final Decision: Comparing offers, scholarships, and weighing against decision criteria.

Key Takeaways:
The ideal persona is a well R focused on both professional and personal development.

G Getcitation
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} You

what are your thoughts on this admissions page?
https://www.rochester.edu/admissions/

e range of academic

Program Diversity: The page highli

ing 20C us fields. This aligns well

rograr

nd potentially engag!

with my in!

interdisciplinary studies.

on student research, which i

Research Opportunities: There's an empha

d earch. Th

ne interested in co-authoring publ

e iding a platform for academic

esearch, p

ncourages undergradu

ce.

rld experi

abou

d informati

e provides det

Schools and Colleges: The admissions p

, Hajim S

hool of Engineering

different schools, such as the School of Arts & Scie

es, Eastman School of Music, and others. Each schoof's description

stand the diverse

eir unique hs and offerings, hel|

ity.

al environments within the un

ed information on ho luding

Admission Detalils: It offers clear, struct

nal applicants. T

ransfe: nts, and

details for first-year stude

ent

s and requ

pplic

arly useful for understandin:

Financial Information: There is straightforward information about financial a

scholarships,

are signi
making.

e links to articles with college application adv

Additional Resources: The p:

tion. This reflects the university’s

which can be beneficial in preparing a stro

Sions proc

mmitment to guiding

anized, informative,

of Rochester’s admis:

Overall, the Universi ions page is w

student, particularly in terms of

and aligns with many of my criteria as a prospec

academic reputation, research opportunities, and financial aid information. The

s available for

nphasis on diversity in programs a

applicants are especially appealing.

You
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3 You
what other information should be included on this page to help you make your
decision?

Detailed Alumni Outcomes: Information about the career paths and achievements of

alumni, especially those who par

cipated in undergraduate research, could provide

of aRe

insights into the long-term bene! pchester education.

Specific Research Opportunities and Facilities: Details abou s of research

ith information

ut the facilities

2 for understanding

I research

practic

environment

and Faculty ion: Information on how

undergraduates can en

ht the |

with faculty, including mentorsh

port

d highl

> avail,

personalized academic guidan

Internship and Co-op Programs: More specifics about the a

vailability, variet

proce:

r securing internships and co-op pr n their importance for

gaining work exper

nce before graduation.

Study Abroad Programs: Detailed descriptions of study abroad opportunities,

includ

ng part! ernational pro s the global

, would help as:

exposure available.

th information about campus life,

Student Life and Campus Culture:

ent

including student organizations, lead tunities, and ¢

ship oppo

engagem

ives. This coul

give a better sense of the community and extracurricular

R

Adjusting to Rochester's Climate: Tips and adv or student:

partic

ather conditions in Rochester, New

from different climates, on adj

York

Virtual Campus Tour: An in would be ber

tual tour of the campu

especially for students v person,

Student Support Services: Information about mental health and well-being resources.

es, and car

academic support se counseling, which are crucial for maintaining a

balanced college experience.

Real Student Experiences: Testimonials or stories from curr

tude

particularly

hat to exnect as a

those e

aged in research, could provide ©  “alistic view of

University of Rochester student. C
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4 You
is the language on the page easy to understand? Does it make sense to you or would
you like it laid out differently or have the reading level changed?

opserv

the application

Clarity and Precision: The page us

process, academic programs, and financial aid information. This is essential for

understanding key aspects without cor

n.

ol students

Reading Level: The readin | seems appropriate for high sct

preparing for college, which is the target audience. It strikes a balance between being

techni vy

ve yet not ove or jargo

organized, allow

Layout and Organization: The information
nawvigation through different sections such as application instructions, financial aid,

rmation.

Tone: The tone is aging, which is effective in engaging

sense of enthusiasm about the possibilities at the

ever, there's alw

or improvement. A few suggestions inclc

yS o

t of the page is clear

* Simplifying Complex Sections: While mos

information, like financial aid, could benefit from simplific

* FAQSection: Adding a f ons (FAQ) s ip clarify

uently asked q

common queries in simple language.

ing more infographics or visual aids could make the page more

* Visual Aids: Incorporati

on, like the admissions timeline or

informal

engaging and help break down comp

financial aid options.

ments, like a virtual c

* Interactive Elements: Introducing npus tour or

chatb ly

for quick questions, could make the page more dynamic and user-frie

these

erall, the language a ay of the page are effi they are, b

information even more accessible and engaging for

enhancements could make thy

¥
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} You

how does the University of Rochester's Admissions page compare to the admissions
page at https://web.mit.edu/admissions-aid/

n } EvolveDrupal

Toronto

Dec 6

Lontent ana Language:

* Bothg 1, straightforward language that is accessible to prospective

age has a more direct and su

undergraduate students. However, Ml

which might appeal to students who prefer concise information.

23 a broad w of the university’s offerings,

* The Uni hester provid

n process and specific resources

the appl

while MIT's page is more fo

for applicants.

Layout and Design:

* The Unr

ersity of Rochester's page has

different information categories. In contrast, MIT

a

Information Accessibility:

s academic programs and schools,

* Ro riptions of

s page offers detailed d

which is valuable for students exploring different fields of study.

* MIT's cal resources for the application

places a strong emphasis on pra

process, such as links to the undergraduate admissions site, financial aid information,

ch is very helpful for students who are already in the

and student blogs. This appro

plication stage.

Unique Features:

university's overall

* The University of Rochester's page gives more insight into t

hich is crucial for students looking for a

atmosphere and academic environme

well-rounded college experience.

* MIT's page stands out with its inch

g onof |, fentblogsand *
tos ™

atering

ecific aspects of the admiss

ns pro
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https://docs.google.com/file/d/1Q3URxih9Tdty0fZPVaaMewDpRGdrfidr/preview
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https://docs.google.com/file/d/1bvRrPvWvukYAvmQJO70YYhJuAo3ktG7S/preview

o

@ >

NotebooklM HeyGen

descript

(R runway

L] } EvolveDrupal | Toronto | Dec 6 brianwpiper.com 40



£ ROCHES

The Core Report

The Core Report provides Rochester WordPress administrators
with news and resources every month. You're receiving this
because you have administrative access to a University of
Rochester WordPress site.

Rochester Core theme updates

NOW AVAILABLE

RSS feed component

Our new RSS feed component allows you
to automatically connect the University
News Center content to your website based
on categories and tags.

Check out the new RSS feed component
»

Page title component ‘D
We're developing new page title options,

including better full-width image options,

background video options, and

enhancements to the current image and

text options.

Preview the new page title options »
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Content optimization

Look at your data

Let Al look at your data
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Google Search Console

&% https://www.rochest.. ~

f Overview

Q. URL inspection

G Searchresults
% Discover

B Google News

Q_ Inspect any URL in "https://www.rochester.edu/newscenter/
Performance on Search results
Search type:Web /'

Date: Last 3 months /'

+ New

@ Total clicks

Total impressions

19.4M

[J Average CTR

222K 1.1%

13.9

[ Pages A
[ Video pages
o  sitemaps - i
& Removals
2/4/24 2/12/24 2 3/7/24 3 23/24 4/8/24 4/16/24 4/24/24 5/2/24
© Page Experience
. :
C8 Core WabVitals QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DATES
& wrTPS
Ent
Top queri ¥ Clicks Impression:
Breadcrumbs
€ Profile page why does russia want ukraine 4877 19,960
& Ssitelinks searchbox where does yeast come from 77 20,519
e
< Videos
alexei navalny 949
Security & Manual Actions LT 846
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O Newscenter search console

n } EvolveDrupal

Query

why does russia want ukraine
where does yeast come from

what does russia want from ukraine

why russia wans ukeaine

why does putin want ukraine

when did the revolutionary war end

how

ng was the revolutionary w
are aliens real

114076

are aliens real

how long did the revolutionary war last
fetal alcohol syndrome aduits
revolutionary war

when did the american revolution start
perovskite

when did the american revolution end
what is yeast made of

yeast

hildegard of bingen

what is yeast

do aliens exist

thank you message fot graduation

why did the us enter ww1

thank you message for family and friend

when did the us ent

W

graduation thank you message

Landing Page
hitps//www.rochester.edu/newscenter/putinrussia-nvading-ukraine-explained-512642/

https//

ww.rochester edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not

https// w.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/

hutpss/ vrochester.edu/newscenter/putinrussia-invading-ukraine-explained-512642/

https//www.rochester.edu/newscenter/putinrussiadnvading-ukraine-explained-512642/

bout-the-american-ev

hittps:

w.rochester.edu/newscenter/three-things-you-didnt-kne

https://vweww.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-

hetps//www rochester.edu/newscenter/nasa-brings-standards-of

enter/gigantic-ring-system-around-{1407b,

ww.rochester.edu/newscenter/technosignatures-hold-clues-to-advanced-extraterrestriallife-441

https:// v

vrochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/

hitps//www rochesteredu/newscenter/fetal-alcohol syndrome-fasd-survivors-theiving-499312

https://

ww rochester ed

ewscenter/three-things-you-didnt-know-about-the-am

hitps//www.rochester.edu/newscenter/metal-perovskite-solar<cellsws-silicon-efficiency-550212/

https://www.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-tew

-k

ww .rochester edu/newscenter/attention-

https:

ome-bakers-three-surprising-things-you-might-no

vrochesteredu/newscenter/

me-bakers-three-surprising things-youmight

hitps://www.rochester edu/newscenter/6-things-you-didnt-know-about-saint-hildegard-of-bingen-370772/

hitps//www.rochester.edu/newscenter/

hutps://www.rochesteredu/ 7/nasa-being: dards-of-ey ce-to-the-s

hitps//www.rochester edu/newscenter/graduates-share-messages-to-honor-parents-families-320642

ochester.edu/newscenter/looking-back:100-years-u-s-enters-work n-3prik6-1917/

hitps:

ww rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/

https: rid-war-l-on-april-6-1917/

vrochester edu/newscenter/looking-back-100-years-u-s-ente

nts-families-320642/

https//www.rochester.edu/newscenter/gr. hare-messag: honor-pa

vidence-to-the-search-for-ufos-527122/

&+ Share

Z Edit

Apr 17,2023 - Apr 15,2024

Impressio... UrlClic..  Average Posi...
63993 - 123
75735 5424 1.02

104675 4432 347
55766 37 25
24576 3274 184

176233 3181 244
55319 2344 112

2308 1024
2m 545

455067 | 1897 11.08
9288 1842 123
54318 1695 283

312201 1695 532

158423 1676 15

106015 1676 99
96,353 1,643 114
43,108 1,600 184

150,680 1577 .3

122,087 1474 452
64283 1,400 43

193827 1301 928
11,300 1149 466

116,019 1139 438
20613 1126 55
92512 983 243
20,460 964 82

1-100/949709
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Export Data

Nome*
Newscenter search console. . Table

Export As
@® csv
O csv (Excel)

O Google Sheets

QOptions

[0 Keep value formatting

[ } EvolveDrupal | Toronto | Dec 6 brianwpiper.com 45



‘1 You

E Mewscenter search console_url_Table.c...

You are a content marketing expert.

You will be coming up with strategic recommendations on new content we could create that would
support our strategic priorities and be relevant for prospective undergraduate students, graduate
students, or knowledge seekers.

Use the attached search console data to see areas where we currently have search potential and
compare those to general interests of our target audiences and determine which content might
also support our strategic priorities at http://boundless.rochester.edu

Create 20 new content ideas, please. Take your time.
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ChatGPT 4

3 You

@ Newscenter search console_url_Table.c...

You are a content marketing expert.

You will be coming up with strategic recommendations on new content we could create that would
support our strategic priorities and be relevant for prospective undergraduate students, graduate
students, or knowledge seekers.

Use the attached search console data to see areas where we currently have search potential and
compare those to general interests of our target audiences and determine which content might
also support our strategic priorities at http://boundless.rochester.edu

Create 20 new content ideas

© ChatGPT
The search console data provides insights into the topics and queries that are currently driving
traffic to the University of Rochester's website. Based on the sample data you provided, I'll now
analyze the areas where there's significant search potential and recommend 20 new content ideas
that align with the strategic priorities outlined on the "Boundless Rochester” website, which

focuses on empowering individuals, enhancing community, and enriching the world.

Given that the queries with high impressions and clicks are related to geopolitical topics, science,

and academic research, here’s how we can develop new content:

1. Geopolitical Analysis and Global Events

* Explainers on International Relations: Articles explaining current global political climates, such
as "The Role of Universities in Understanding Global Politics.”

* Case Studies in Diplomacy: Profiles of alumni working in international diplomacy.

* Global Citizenship: How students can get involved with international organizations through

university programs.

2. Science and Research

* Cutting-Edge Research Profiles: Highlighting the latest research projects at the university and
their global impact.

gl i Easy-to-understand content about complex scientific topics
that are currently trending.
* Biographies of Notable Scientists: Featuring current faculty or alumni who have made significant
contributions to their fields.

3. Academic Resources and Oppc J nities

* Favaar Dathe far Gradiiatac: Niitlinina natantial rarear annart initiae tar aradiiatas in vaninie
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Potential Pat Undergrad

services.
Give me a list of several pieces of content that you would select.

@,‘ Potential Pat Undergrad
Based on my current focus as a prospective undergraduate student interested in research and
academic opportunities, here are the content pieces that would be most relevant and potentially

influence my decision to choose a university:

Science and Research

* Cutting-Edge Research Profiles: Learning about the latest research projects and their global
impact can give insights into the dynamic and innovative environment of the university.

* Undergraduate Research Opportunities: Content showcasing how undergraduates can
actively participate in research would be particularly appealing as it highlights direct
involvement and potential mentorship opportunities.

Academic Resources and Opportunities

* Career Paths for Graduates: Understanding the potential career trajectories that the
university supports through its programs would help in assessing the practical outcomes of
the education offered.

* Undergraduate Research Opportunities: Again, emphasizing the opportunities for direct
engagement in research projects would demonstrate the university's commitment to
integrating undergraduates into meaningful academic pursuits.

Community and Inclusivity

* Cultural Exchange Programs: Information on study abroad and international student
exchange programs would be important for assessing global exposure and opportunities for
cultural enrichment.

Innovation and Technology

* Artificial Intelligence in Academia: As Al is a rapidly growing field, understanding how the
university integrates this technology across different areas of study could indicate a forward-
thinking and technologically adept institution.

Health and Medicine

* Medical Research Updates: Updates on the latest medical research would be compelling if

the university is known for strong programs in health sciences, showing commitment to

leading-edge medical advancements.

These content pieces would not only help me gauge the university’s strengths in specific
academic areas but also provide a clearer picture of how it fosters student development, global

engagement, and practical skills for future careers.
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Thank you!

Scan the QR code to
share your
feedback!
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