Core Concept Workshop:

Measure the Impact and Value of Your Search Optimization

Brian Piper, Director of Content Strategy and Assessment
University of Rochester
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Dear Computer-Based Training/Multimedia Enthusiast:
Thank vou for visiting CAI's Web Page. Please come in, meet our staff, and look around. You'll be glad vou did.

We have specialized in the custom development of CBT and multimedia since our founding in 1983 As experienced specialists in the field, we can help you avoid re-learmning the lessons of successful
CBT/Multimedia development. Call 1t risk avoidance!

We've helped firms from ADP to Xerox to achieve their traiming goals. Take a look at some zample projects.
We're also a vendor's vendor of CBT development. We have helped such firms as IBM, EDS_ and Emst & Young to meet their clients' expectations.

If vou need custom CBT for Windows, OS2, DOS, Macintosh, cross-platform_ AS/400, or IBM Mainframe, yvou have come to the right place.

If vou need to quickly produce mainframe-based (PHOENIX) CBT using vour favorite word processor, vou need Creative Course Writer (CCW).

If vou need an 05/2-based CBT development tool, vou need our powerful CCW for OS/2, especially if vou need to train people on an 05/2 application.
Additional information (history, pricing, links_ etc) 1s also available.

=% NEW ** Selected articles from our "Happenings” newsletter!

** NEW ** Have vour own customized in-house glossary!

Apgain, thanks for stopping by, Our mission 1s to meet your needs with unsurpassed courteous service and support, at a fair price. Our track record speaks for 1tself. Contact us today to add CAI to your team.

0164556

Home o Centents O Pricing %E News o Centact Usolinks

Last updated: 2/23/97
Copyright 1996-97 Creative Approaches, Inc.
Trademaris
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Agenda

SEO - Why it matters
* Reactive vs. Proactive SEO
* |dentifying opportunities in existing content
* |dentifying opportunities in new content
* Information architecture
Break — 10 minutes
* Workshop
* How to optimize
* Advanced techniques
* Tracking and measuring
* The future of discoverability
* Workshop
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Why does it matter?

»e rr o“ L res
‘ B 4 > B / ‘

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

TOTAL UNIQUE MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION PHONE SUBSCRIBERS THE INTERNET USER IDENTITIES

8.08

BILLION

URBANISATION

S7.7%

5.0

BILLION

vs. POPULATION

69.4%

5.35

BILLION

vs. POPULATION

66.2%

5.04

BILLION

vs. POPULATION

62.3%

we
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Why does it matter?

A

HIVALE

THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET O 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING
THE INTERNET (BROADCAST AND STREAMING) SOCIAL MEDIA

TIME SPENT READING PRESS MEDIA
(ONLINE AND PHYSICAL PRINT)

6H 40M

YEAR-ON-YEAR CHANGE
+0.8% (+3 MINS)

TIME SPENT LISTENING TO
MUSIC STREAMING SERVICES

1H 25M

YEAR-ON-YEAR CHANGE

-12.8% (-13 MINS)

° SOURCE

3H 06M

YEAR-ON-YEAR CHANGE
-8.2% (-17 MINS)

TIME SPENT LISTENING
TO BROADCAST RADIO

o=

OH SOM

YEAR-ON-YEAR CHANGE

-15.5% (-9 MINS)

COMPARABILITY

2H 23M

YEAR-ON-YEAR CHANGE
-5.5% (-8 MINS)

TIME SPENT LISTENING
TO PODCASTS

Q)

OH 49M

YEAR-ON-YEAR CHANGE

-20.3% (-13 MINS)

NOTES

L1
1H 41M

YEAR-ON-YEAR CHANGE
-22.2% (-29 MINS)

TIME SPENT USING
A GAMES CONSOLE

oo
1H 02M

YEAR-ON.YEAR CHANGE

-16.7% (-12 MINS)

we
are, . <O>Meltwater
social
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Why does it matter?

<~ ll MAIN REASONS FOR USING THE INTERNET

PRIMARY REASONS WHY INTERNET US ) 1¢ 64 USE THE INTERNET

GLOBAL OVERVIEW

FINDING INFORMATION 60.9%
STAYING IN TOUCH WITH FRIENDS AND FAMILY 56.6%

WATCHING VIDEOS, TV SHOWS OR MOVIES 52.3%
KEEPING UP TO DATE WITH NEWS AND EVENTS 51.9%
RESEARCHING HOW TO DO THINGS
FINDING NEW IDEAS OR INSPIRATION 46.1%
ACCESSING AND LISTENING TO MUSIC 45.1%
am
FILLING UP SPARE TIME AND GENERAL BROWSING 42.6%
EDUCATION AND STUDY-RELATED PURPOSES
RESEARCHING PLACES, VACATIONS AND TRAVEL
RESEARCHING HEALTH ISSUES AND HEALTHCARE PRODUCTS
MANAGING FINANCES AND SAVINGS

BUSINESS-RELATED RESEARCH

° SOURCE COMPARABILITY: ‘gree (O) Meltwqter
social
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Why does it matter?

JAN mfe]y TYPES OF WEBSITES VISITED AND APPS USED

PERCENTAGE OF It : 54 WHO HAVE VISITED OR USED EACH KIND OF DIGITAL PROPERTY IN THE PA

GLOBAL OVERVIEW

_ 94.3%

SEARCH ENGINES OR WEB PORTALS

SHOPPING, AUCTIONS, OR CLASSIFIEDS

MAPS, PARKING, OR LOCATION-BASED SERVICES

MOBILITY SERVICES (E.G. RIDE-HAILING, BIKE HIRE) 28.6%

BANKING, INVESTING, OR INSURANCE 26.6%

T

TRAVEL 24.5%

° SOURCE COMPARABILITY, aree (O) Meltwqter
SOC
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Why does it matter?

vl TOP WEBSITES: SIMILARWEB RANKING

S RANKING OF THE MOST VISITED WEBSITES, BASED ON WEBSITE TRAFFIC B

GLOBAL OVERVIEW

TOTAL UNIQUE AVERAGE AVERAGE TOTAL UNIQUE AVERAGE AVERAGE
# WEBSITE VISITS VISITORS TIME PAGES # WEBSITE VISITS VISITORS TIME PAGES
(MONTHLY AVE)  [MONTHIY AVE] PER VISIT PER VISIT (MONTHLY AVE)  (MONTHLY AVE) PER VISIT PER VISIT

01 GOOGLE.COM 85.598B 2448 10M 455 8.6 11 XVIDEOS.COM 2808 347 M 8M 475 9.0
02 YOUTUBE.COM 33.048 1.458B 20M 095 11.4 12 PORNHUB.COM 2458 342 M 8M 305 8.6
FACEBOOK.COM 17098 1.15B 10M 22§ 8.6 AMAZON.COM 2428 335M 7M 145 9.6
INSTAGRAM.COM 6.47 B 11 M 8M11S 11.0 XNXX.COM 2278 269 M 7M 285 11.1
TWITTER.COM 6418 764 M 10M 408 99 TIKTOK.COM 2078 696 M 3M 38S 7.6
BAIDUCOM 4998 206 M 5M 045 8.0 YAHOO.CO.JP 2058 67 M OM 075 6.4
WIKIPEDIA.ORG 4528 741 M 3M 555 3.1 LIVECOM 2048 207 M 7M 53S 8.5
YAHOO.COM 3448 294 M 8M 445 5.5 DOCOMO.NE.JP 1.82B 87 M 5M 485 4.8
YANDEX.RU 3358 150 M 9M 155 9.2 REDDIT.COM 1.77 8B 185 M 8M 345 6.4

WHATSAPP.COM 2938 360 M 15M 47§ 1.7 LUNKEDIN.COM 1.698 244 M 7M 30§ 7.7

SOURCE

we
a(r;e <{O> Meltwater

ADVISORY:
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Why does it matter?

sl SHARE OF SEARCH ENGINE REFERRALS

PERCENTAGE OF TOTAL WEB TRAFFIC REFERRED BY SEARCH ENGINES THAT ORIGINATED FROM EACH SEARCH SERVICE

GOOGLE

(o : i A
!
N ;

91.62%

YEAR-ON-YEAR CHANGE
-1.0% (-96 BPS)

DUCKDUCKGO

0.51%

YEAR-ON-YEAR CHANGE
-12.1% (-7 BPS)

° SOURCE

content.
marketing™
‘M12O24

L

3.37%

YEAR-ON-YEAR CHANGE
+11.2% (+34 BPS)

0.21%

YEAR-ON-YEAR CHANGE
+10.5% (+2 BP)

YANDEX

1.65%

YEAR-ON-YEAR CHANGE
+65.0% (+65 BPS)

0.16%

YEAR-ON-YEAR CHANGE
+14.3% (+2 BP)

YAHOO!

v/
1.12%

YEAR-ON-YEAR CHANGE
-9.7% (-12 BPS)

S

0.07%

YEAR-ON-YEAR CHANGE
-53.3% (-8 BPS)

we
are,
social

0.96%

YEAR-ON-YEAR CHANGE
+31.5% (+23 BPS)

OTHERS

0.33%

YEAR-ON-YEAR CHANGE
-8.3% (-3 BPS)
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What does good content look like?

Typical article —700-1,500 pageviews

L.

@® Pageviews
00
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What does good content look like?

High Performer — 30,000 pageviews in 3 years
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Jul 1,2022 - Jun 30, 2023

Jul 1,2017 - Jun 30,2018

Page Pageviews ¥ Unique Pageviews Avg. Time on Page Entrances

All Users 109.12% - 112.19% 61.54% 116.91%

Organic Traffic 540.40% 575.24% 94.37% 631.45%

Jul 1,2022 - Jun 30, 2023: @ Pageviews

Jul 1, 2017 - Jun 30, 2018: Pageviews
10.000
5,000
\/\\/V‘\/-,\/\/\/\I
=K== =H=F
August 2022 September 2022 October 2022 November 2022 December 2022 January 2023 February 2023 March 2023 April 2023 May 2023 June 2023
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Maturity Model

CAPABILITIES MATURITY

Outdated, spammy
or harmful behavior

CHAOS

Non-existent search
efforts, no knowledge;
new program

ABSENT

Inclusion expected/
mandatory. Pre-
planned, Advanced

SEO
Alignment to value of |mpI<:fmentat|on,
SEOQ, early inclusion performance

reporting drives
action. Best
practices plus testing
and learning.

and good integration,
best practices in
place, SEO more
cohesive and
strategic

SEO basic best
practices, ad hoc
inclusion, work meets
industry standards but
basic and not cohesive

TACTICAL STRATEGIC PRACTICE

ORGANIZATIONAL MATURITY

SEO is part of
client’s marketing
DNA. Dedicated

resources and

processes.
Knowledgeable,
committed to
learning more.
Process continually
reviewed and
optimized. SEO
program continually
evolving, seeking
cutting edge SEO
initiatives to test.

CULTURE

brianwpiper.com « #CMWorld
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Domain authority

Products Free SEO Tools Learn SEO Blog Why Moz ., Q Login

Free Domain Authority Checker

Check the Domain Authority®, Page Authority, ranking keywords, and top search competitors for a
domain with a single click — no login required.

rochester.edu Check DA

Get 3 free reports per day—on us! (unlimited for Moz Pro customers)

Showing results for
rochester.edu

Domain Authority Linking Root Domains Ranking Keywords Spam Score

88 138.9k = 510.2k 1%

Top Pages by Links Top Linking Domains
The site's most important pages based on Page Authority (PA), an The top linking domains based on Domain Authority (DA), a
algorithm of link metrics. Learn more about Page Authority. metric which predicts ranking potential based on links. Learn

more about Domain Authority.

Page/URL PA
Domain DA
rochester.edu/ (2 70 el
1 oogle.com 2 100
urmc.roche: i/encyclopedia/content.asp... (2 67
youtube.com 2 100
www.urmc.rochester.edu/ 2 66
linkedin.com 2 99
mag.rochester.edu/ 2 64 .
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Reactive/proactive
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What existing content should | focus on?

Reactive SEO
Data

High volume, low difficulty

Strategic importance
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Identifying opportunities
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University of Rochester > University of Rochestel
Analytics  rochester.edu/newscenter ... ~ Q °o®
@ Reports snapshot oT ) " Add comparison + Last 28 days Aug 21-Sep 17,2024 ~
Realtime
O Pages and screens: Page path and screen class @ ~ ma<x~ 2
Custom reports A
Add filter +
» Favorite views
€
Life cycle ~ Views by Page path and screen class over time Day
»  Acquisition
v Engagement
Overview
Events
Pages and screens
» Monetization
Retention
Search Console ~
» Search Console . ) : B el .
User A
b% i User attributes Q s Rows per page: 10 Goto 1-10 of 5440
» Tech = ath al lass ~ + 4 Views Active Views Average Event count
users per engagement Allevents ~
active time per
user active user
99,051 1.24 58s 447,767
O Tota )
f Avg € vg ( 00% of tota
/newscenter/native-americans-
1 government-authorities-and-the- 4,340 3,765 1.15 1m 52s 20,280
reproductive-politics-403792/
/newscenter/study-of-headlines-
2 shows-media-bias-growing- 2,715 2,229 1.22 1m 05s 15,131
563502/
/newscenter/7-rochester-classes-
3 thatll-make-you-want-to-go-back- 2,609 2,323 1.12 50s 12,805
to-college-asap-618302/
4 /newscenter/ 2,462 1,129 218 35s 11,486
O Library /newscenter/three-things-you-
5  didnt-know-about-the-american- 2,397 2,142 112 59s 14,648
o ’ revolution/
_ /newscenter/partition-of-ireland- ) N .
6 47734 2,155 1,816 1.19 2m 43s 9,762

brianwpiper.com « #CMWorld




University of Rochester > University of Roct r
Al Analytics  rochesteredu/newscenter ... ~ K, 35y seatching Howt e o
n Reports snapshot "o AllUsers ) | Add comparison + Last 12 months Sep 17, 2023 - Sep 17,2024 ~
Realtime
@ Pages and screens: Page path and screen class @ -~ mnmaea<~ 7
Custom reports A
Add filtter +
» Favorite views
(€
Life cycle 2 Views by Page path and screen class over time Day >
»  Acquisition 2
v Engagement
Overview 5K
Events
Pages and screens
»  Monetization
Retention 50
Search Console ~
01 01
» Search Console lo Ja Feb la
[ ] er/partiti )
User ~
» User attributes Q5 NS per page 10 v Go to 1 1-10 of 10260 >
» Tech = Page path and screen ¢ - + 4 Views Active Views Average Event count
users per engagement All events
active time per
user active user
1,726,236 1,353,008 1.28 1m Oés 7,966,805
D Total o o R ) o
( of total 100% of tota Avg 0 A 9 00% of tota
/newscenter/three-things-you-
[ 1 didnt-know-about-the-american- 65,076 56,739 1.15 58s 396,956
revolution/
/newscenter/putin-russia-invading- .
2 58,290 49,961 1.17 2m 39s 279,858
ukraine-explained-512642/ 2 <t
3 /newscenter/partition-of-ireland- 52180 43580 1.20 008 246724
explained-477342/ ' ' ° !
/newscenter/graduates-share- y
4 messages-to-honor-parents- 41,719 35,310 118 46s 222,838
families-320642/
- /newscenter/attention-at-home-
Library bakers-three-surprising-things-you-
SR b 40,667 35378 1.15 m11s 230,000
might-not-know-about-yeast-
* 469552/
< /newscenter/looking-back-100-
A vears-u-s-enters-world-war-i-on- 8050 2145 11 1m 30s 18400

ntent
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Google Search Console

& https://www.rochest... ~

A Overview

& URL inspection

G Searchresults
*

Discover

[

Google News

I Pages
I3 Video pages
(8 Sitemaps

& Removals

(4]

Page Experience

Core Web Vitals

e

@ HTTPS

€ Breadcrumbs

€ Profile page

< Sitelinks searchbox
< Videos

o Links

£33 Settings

Search type: Web Z

& Total clicks

123K

QUERIE

https:/

https://w

https://

https:/

https:/

https://

https://www.rochester.edu/newscenter,

Date: Last 3 months Z

Total impressions

10.7M

newscenter/
w.rochester.edu/newscenter/
www.rochester.edu/newscenter/
rochester.edu/newscenter/
www.rochester.edu/newscenter/

www.rochester.edu/newscenter/

Performance on Search results

-+ New

PAGES COUNTRIES D

three-things-you-didnt-know-about-the-american-revolution/

es-to-honor-parents-families-320642/

graduates-share-messag

partition-of-ireland-explained-47

S}

putin-russia-invading-ukraine-explained-51264:

study-of-headlines-shows-media-bias-growing-563502/

native-americans-government-authorities-and-the-reproductive-politics-4037

attention-at-home-bakers-three-surprising-things-you-might-not-know-about-yeast-469552/

>H APPEARANCE

¥ Clicks

¥ EXPORT

225,679

content,
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world2024
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O Newscenter search console  Reset & Share ~ O~
Landing Page
Sep 19,2023 - Sep 17, 2024 ¥

Query Landing Page Impressio... Url Clic Average Posi...

1 why does russia want ukraine https://y ..rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642, 67,934 1.38
2 where does yeast come from https://www.rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k 74,072 5015 m
3 what does russia want from ukraine v.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642 60,612 2,798 3.47
4 why russia wants ukraine ..rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642, 48,072 2,390 3.16
5 revolutionary war v.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 302,702 1,986 47
6 fetal alcohol syndrome adults ..rochester.edu/newscenter/fetal-alcohol-syndrome-fasd-survivors-thriving-499312/ 64,288 1,900 275
7 how long was the revolutionary war https: v.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 54,200 1,893 1.21
8 why does putin want ukraine https://www.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/ 12,555 1,748 2.06
9 when did the american revolution end v.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 98,320 1,483 1.14
10 yeast https://www.rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k 131,873 1,453 9.08
11 how long did the revolutionary war last https ..rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution 36,644 1,439 1.32
12 when did the american revolution start v.rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 154,424 1,438 1.44
13 j1407b https ..rochester.edu/newscenter/gigantic-ring-system-around-j1407b/ 583,458 1,415 5.03
14 what is yeast made of https:/ v.rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k 45,503 1,367 217
15 what is yeast https ..rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k 70,467 1,332 3.92
16 hildegard of bingen https: v.rochester.edu/newscenter/6-things-you-didnt-know-about-saint-hildegard-of-bingen-370772/ 70,088 1,267 5.93
17 school choice pros and cons https:/ ..rochester.edu/newscenter/what-is-school-choice-pros-and-cons-564712/ 6,216 1,188 1.47
18 when did the us enter ww1 https: v.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war-i-on-april-6-1917, 90,523 1,091 2.04
19 alexei navalny https://y ..rochester.edu/newscenter/alexei-navalny-russian-soviet-opposition-movements-putin-59336 59,521 1,079 15.27
20 when did the revolutionary war end http: rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 170,007 1,007 3.63
21 why did the us enter ww1 https: v.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war-i-on-april-6-1917, 112,804 953 4.66
22 facts about the american revolution https:/ rochester.edu/newscenter/three-things-you-didnt-know-about-the-american-revolution/ 21,205 917 5.01
23 what is the finger test for parkinson's? https: wv.rochester.edu/newscenter/ai-test-for-parkinsons-disease-severity-566772 16,381 909 3.46
24 why is ireland divided https:/ r.rochester.edu/newscenter/partition-of-ireland-explained-477342/ 13,804 905 227
25 who is navalny https: v.rochester.edu/newscenter/alexei-navalny-russian-soviet-opposition-movements-putin-59336 16,977 851 5.7
26 perovskite httos://www.rochester.edu/newscenter/metal-nerovskite-solar-cells-vs-silicon-efficiencv-550212/ 81272 835 10.83
1-100 /929443 >

7
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Content performance and optimization

Look at your data

Let Al look at your data
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O Newscenter search console

25
26

Query

why does russia want ukraine

where does yeast come from

what does russia want from ukraine
why russia wants ukraine

why does putin want ukraine

when did the revolutionary war end
how long was the revolutionary war
are aliens real

114070

are aliens real

how long did the revolutionary war last
fetal alcohol syndrome adults
revolutionary war

when did the american revolution start
perovskite

when did the american revolution end
what is yeast made of

yeast

hildegard of bingen

what is yeast

do aliens exist

thank you message for graduation
why did the us enter wwl

thank you message for family and friend
when did the us enter ww1

graduation thank you message

Landing Page
https//www.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/
https.//www.rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k
https://www.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/

hitps//vwwy

https//wwy EXDO’t Data

https/ive | | ot
httpsiwwy — > J
hetps//wwy ¥527122/
https/fwwy .
@) CS

https//wwy Hife-441
hitps://wwy CSV (Exce n/
https://wwy
https//vwy ( Google St n/
hitps//wwy »n/

ttps//wwy ¢ f
https//vwwy (eep value formatting wn/
hitps//wwy 7 jht-notk
hetps//wwy m jht-not-k
hitps//wwy 370772/
hitps://www.roch du/newscenter/. -home-bakers-three-surprising-things-you-might-not-k

https//www.rochester.edu/newscenter/nasa-brings-standards-of-evidence-to-the-search-for-ufos-527122/
https://www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/
hitps//www.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war-i-on-april-6-1917/
hitps//www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/
https//www.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war--on-april-6-1917/

https://www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/

Apr 17,2023 - Apr 15, 2024

Impressio... UrlClic..  Average Posi...
68993 - 123
75.735 5424 1.02

104,675 4432 347
55,766 3m 25
24576 3274 1.84

176233 3151 244
55319 2344 112

2308 1024
2m 545
1,897 11.08
39288 1,842 123
54318 1695 283

312201 1695 532

158423 1676 1.5

106,015 1676 99
96,353 1643 114
43,108 1,600 1.84

150,680 1577 7.31

122,087 1474 452
64283 1,400 43

193,827 1301 928
11,300 1149 466

116,019 1139 438
20,613 1126 551
92512 983 243
20,460 964 82

1-100 /949709 <

O~
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ChatGPT 4

3 You

E Newscenter search console_url_Table.c...

You are a content marketing expert.

You will be coming up with strategic recommendations on new content we could create that would
support our strategic priorities and be relevant for prospective undergraduate students, graduate
students, or knowledge seekers.

Use the attached search console data to see areas where we currently have search potential and
compare those to general interests of our target audiences and determine which content might
also support our strategic priorities at http://boundless.rochester.edu

Create 20 new content ideas

3 You
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Create 20 new content ideas

2. Science and Research

* Cutting-Edge Research Profiles: Highlighting the latest research projects at the university and
their global impact.

* Scientific Breakthroughs Explained: Easy-to-understand content about complex scientific topics
that are currently trending.

* Biographies of Notable Scientists: Featuring current faculty or alumni who have made significant

contributions to their fields.

3. Academic Resources and Oppc | nities

* Caraar Dathe far Craduatae: Niitlinina natantial faraar annartunitiac tar Aaradiiatac invannne
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Snippets - Domain authority

X
-
©

o Featu red Snippet ﬁ American Revolutionary War : Zj\ e i
* People also ask I |

X It looks like you're no longer using the Ubersuggest Chrome extension.
American Revolutionary War We've automatically disabled it. You can turn it back on quickly by
19,1775 -

toggling the “Enable” b

The American Revolutionary War

* Things to know

People also ask

What was the Revolutionary War and why did it happen? v |
Who won the Revolutionary War in 1776? v
How long did the Revolutionary War last? v ‘
Who fought in the Revolutionary War? N7
About ‘
The Ameri
g History.com Revolutionar
https://www.history.com » Topics » American Revo an arme

volution, i

Revolutionary War - Timeline, Facts & Battles R

nd commanded
n Revolutionary Wai &

1 the British Army. Wikip

r19,1775 - Sep 3,1783

Location: United States, North America, Lexington,
Caribbean, MORE

Things to know

Included in event: American Revolution
Death toll Military personnel involved: James Monroe
can revolutionary wa oll & Fee
4
Outcome v People also search for

What

= z““ i =
Winning battle ﬂ ~ ﬁ -
v
Battle that won the revolutio war “ =

ntent
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Snippets - Domain authority

« Featured snippet

» People also ask
* Things to know

* Image search
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revolutionary war

Ve 4
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All  Images

o | i
American N Drawing

@ INTEL.gov ¢ Ge
INTEL - Revolutionary War REVOL

UTIO!

American Revolutionary War

gical
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X
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o
jo

+ AlAnswer

com & Am field Trust

Revolutionary War - Timeline, Facts Revolutionary War | American

stor

urna
Revolutionary War events

Independence Battle

¥ Vox @ SCin Vietnam
American Revolution was not a mistake

eM # Craiyon

EiER

7]
B o “ Uniform “ Yorktown -

A Revolutionary Fight for Freedo The revolutionary war,

a EEE@

]

; Timeline

Britannica

Revolutionary War soldie. Revolution, Colonies, War

also.
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Snippets - Domain authority

~

W"’ revolutionary war X § Q

www.youtube.com » watc

 Featured snippet
. People also ask o
* Things to know
« Image search - rersingt
* \ideos

a. The American

YouTube - American Battlefiel ist - Dec 23, 2022

HEAMERICAN l“iE\l TON S

7 key moments in this video v

youtube.com
The Revolutionary War: Animated Battle Map

Check out our Anirr

‘ocusing on

Revolutionary War' youtube.

1/18:45 . tionary War YouTube - American Battlefield Trust - Jun 27, 21
Aninaiew Map

[ 10 key moments in this video v

m.youtube.com » watch

History in under 3 minutes | The American Revolution explained

- The American Civil \

American Revolutionary War - Timelin:

YouTube - ABC10 - Jul 4, 2022

B 3keymomentsinthisvideo v

www.youtube.com

Who Won the American Revolution?: Crash Course US ...

In which John Green teac

e p °e ) Revolutionary War. | kn

s YouTub
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Snippets - Domain authority

/ m revolutionary war x !) Q £
L] - i
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* People also ask

. ik
Y I h I n S to kn OW Revolutionary War veteran buried in Covington Co. honored

Revolutionary War.
* Image search
A War Between Neighbors: Using Interactive Interpretation at

' Musgrove Mill to Explore the Impact of the Revolutionary War
i Vld eOS on the American South
. $ 54.00. By 8 Il major citie f
 News stories
W I

k Service (.go

attle of Saratoga Q;‘*,
he first Battle of Saratoga in the Revolutionary ] X k-
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Snippets - Domain authority

~

@F‘, revolutionary war X $ & Q

Forums

@ Reddit - r/AskHistory
20+ comments - 8

 Featured snippet N —
* People also ask “

el utio

d be

et

s really have a ... - Reddit
did the British lose the American War of Independence

can the American Revolutionary War be viewed morally

u american revolution is a terrible idea : r/ultimategeneral - Reddit |
([ J I l l g S O l I OW More results from www.reddit.com
Q Quora
ttps://www.quora.com » When-d v 3
* |mage search  the Amer -
When did the American Revolutionary War actually start?
The American Revolutionary Wa pril 19, W he Battles of Lexington

ritish

ttles, fough

who consider the col

I Concord. Th
. VI d e O S 26 answers - 1
ttps://www.quora.com » W

* News stories
« Community

@ Paradox Interactive Forums

ttps://foru

0 paras com » forur s :

How do you Win the American Revolution

It's a revolution war so you can annex all of Great Britain for 0 infamy
the

an, mint your

. BoardGameGeek
ttps://boar com ...» Historical Context

Can Anyone Recommend a Good Documentary on the ...

Ma: ami es called Th Revolution

Military Channel and on the History Cha

[H]

History Hub (.gov
ttps://historyhub

Revolutionary War records - Military Records Forum

Apr 26, 2024 — Pension and bounty-land ant application files for Revolutionary War soldiers
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First things first

Write for people,
not for search engines.

CONTENT IS KING

brianwpiper.com « #CMWorld



How are users searching?

What does your audience need?
What questions are they asking?
What are related topics and terms?

oY pIloMADY )

( yoJeas
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® content marketing

Research

nterest over time @ L O <

« Google trends T )’\'ﬁ |
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Research =
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¥® American Revo|ut|onary War : ( overview ) Commanders Outcome
Ew g o

Wikipedia
https://en.wikip

( ] I | . - - ) It looks like you're no longer using the Ubersuggest Chrome extension.
O O e re S American Revolutlonary War We've automatically disabled it. You can turn it back on quickly by
The American Revolutionary War 9,177 Septem 783), also known as the toggling the “Enable” button,
« Google search

Ube

@

Revolutionary War or American War of |

pendence,

People also ask

What was the Revolutionary War and why did it happen? v
Who won the Revolutionary War in 1776? v
How long did the Revolutionary War last? v
Who fought in the Revolutionary War? v

About

The American Revolutionary War, also known as
9 History.com Revolutionary War or American War of Independenc:
https://www.hi m > Topics > Am n Revolution an armed conflict t as part of the bro
Revolutionary War - Timeline, Facts & Battles Revolution, in w
_— the Continental Army a

was

r American

ich American Patriot forces organized as
ge
Washington defeated the British Army. Wikipedia

ommanded by

)9 — The American Revolutionary War w

an insurrection by Patriots in th

color against British rule, resulting in American ind

French and Indian War - Stamp Act - Townshend Acts - Tea Act Dates:

-Sep3,1783

Location: United States, North America, Lexington,

i Caribbean, MORE
Things to know aribbean

Included in event: American Revolution
Death toll Military personnel involved: James Monroe

American revolutionary war death toll

P
Outcome ¥ People also search for
What was the outcome of the Revolutionar
Winning battle
v

evolutionary
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Research
« Google trends
« Google search
* AnswerThePublic.com
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relatedQueries (1).cov - Excel Piper, Beisn [0 -

Data Rewvsew View Developer Help Q Tell me what you want to do
g of ® eneral  ~ ) Conditional Formatting = Eivinset = 3+ Jv-
- BT U~ A A « $ - % v [[FFoematas Table Delete + [T+ O~
Paste 2! : 2 7 Create POF  Create PDF and
g 12 A" =22 V- ’ o Ce : i) Format « > and shave ink share via Outlock
Acrobat ~
@ content marketing: Keyword IV X a5 7 = (m] X
<« C ® O B8 semrush.com 1% 1Y ® 9 = = ;
C -
@ SEMRUS atures  Pricing  Res Company App Center il Upgrade

ﬁ:'r Projects content marketing [
e/’ SEO. ¥ B ew Keyword Magic Tool € Keyword Research course  Ef] User manual  [J Send feedback
SEO/Dashboard Keyword Magic Tool: content marketing Ve A

Database: ™ United States v Currency: USD
« Google trends e
Domain Overview -
All | Questions H Broad Match | Phrase Match | Exact Match = Related D v
Traffic Analytics
« Google searc SETEalCaT v v v
Keyword Gap
» . ‘ By number | By volume All keywords: 2.2K Total volume: 19,100 Average KD: 53% + Add tolist NGHRERA
Backlink Gap
* nswer |1 NerubliC.com
L] KE ESEARC All keywords 2,155 Keyword Intent Volu = KD % CPC (U... Com. SF Results Updated
K dO i
(oA AR use 143 what is content marketing 1 44K 86 @ 194 004 6 578 Last week C'
. emrush/aHrefs |z
Keyword Manager strategy 139 what is content marketing 1 480 93 @ 36.69 0.05 4 1.5 2 weeks C
strategy
Position Tracking
create 95
Organic Traffic Insights why is content marketing 1 480 61 7.09 005 5 11B 2 weeks C'
important
business 80
LINK BUILDING
Backlink Analytics digital 78 how to create a content 1 320 73 @ 5.94 0.07 ¢ 819M 3 weeks C
marketing strategy
Backlink Audit
Link Building Tool Beo 8 what is a content marketer 1 320 45 194 004 6 340M 2 weeks C
Bulk Anal
Wit ey SIS important 66 why content marketing is 1 320 62 709 005 3 3.28 Last week C'
N PA o important
) R o can 59
Site Audit how to do content marketing 1 260 76 @ 465 012 5 4.88 3 weeks C'
Listing Management write 57
SEO Content Template what is a content marketing 1 210 90 @ 3669 005 4 1.88B Last week C
make 55 strategy
On Page SEO Checker
Log File Analyzer Show more why content marketing | 210 75 @ 9.21 0.03 4 7.7B 2 weeks C
how to content marketing 1 170 85 478 0.06 5 9.8B 2 weeks
© Local SEO > ! 9 . ¢
Q— Advertising >
(2] social Media > Get a 7-day trial for free to see more
& Content Marketing > Get more requests and unlock hidden results by starting a free Pro trial now. - -
= v
Ready 0 ¥ - ] +
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Research

* (Google trends

« (Google search

* AnswerThePublic.com

« MOZ/Semrush/aHrefs

* Google Search Console
Looker Data Studio
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world2024

O Newscenter search console

Landing Page

~ Reset &+ Share ~ / Edit

https://www.rochester.edu/newscenter/three-things-you-didnt-know-about-the-am

Query

1 revolutionary war

2 how long was the revolutionary war
3 when did the american revolution end

4 when did the american revolution start

5 how long did the revolutionary war last
6. when did the revolutionary war end

7 facts about the american revolution

8 how long did the american revolution last
9 how long was the american revolution
10 american revolution

4] how did the american revolution start

12.  who won the revolutionary war

13 american revolutionary war

14 american revolution facts

15 o fought in the revolutionary war

16 how did the revolutionary war start

17 when did the revolutionary war start

18 american revolutionary war start date
19 who won the american revolution

20 when was the revolutionary war over

21 when did the american revolution start a
22 when was the revolutionary war

23 who fought in the american revolution
24, end of american revolution

25, when did american revolution end

26 when did the revolutionarv war start and

Landing Page

https
https

https

https:/

https
https
https
https
https
https
https

https

https:

https:
https:
https:
https:

httns:

v.rochester.eduy/i

v.rochester.edu,

w.rochester.edu,

‘www.rochester.edu,

.rochester.edu,

v.rochester.edu/!

www.rochester.edu/

‘www.rochester.edu,

v.rochester.edu,

'www.rochester.edu,

'www.rochester.edu,

vw.rochester.edu/

v.rochester.edu/

v.rochester.edu,

v.rochester.edu,

r.rochester.edu/

v.rochester.edu,

v.rochester.edu,

v.rochester.edu,

vw.rochester.edu,

‘www.rochester.edu,

v.rochester.edu,

v.rochester.edu,

v.rochester.edu,

'www.rochester.edu,

¢ rochester edu

newscenter,

center,

newscenter,

newscenter,

newscenter,

newscenter,

newscenter/

newscenter,

newscenter,

newscenter/

newscenter,

newscenter,

newscenter;/

newscenter;/

newscenter,

newscenter,

newscenter,

newscenter,

newscenter/

newscenter,

newscenter,

newscenter,

newscenter,

newscenter,

newscenter,

newscenter,

three-things-you-didnt-know-about-the-american-revolution,
hree-things-you-didnt-know-about-the-american-revolution,

hree-things-you-didnt-know-about-the-american-revolution

hree-things-you-didnt-know-about-the-american-revolution/

hree-things-you-didnt-know-about-the-american-revolution
hree-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,

three-things-you-didnt-know-about-the-american-revolution,

/three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution/
three-things-you-didnt-know-about-the-american-revolution/

three-things-you-didnt-know-about-the-american-revolution/

three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution,
three-things-you-didnt-know-about-the-american-revolution

three-things-you-didnt-know-about-the-american-revolution

three-things-you-didnt-know-about-the-american-revolution/

three-things-you-didnt-know-about-the-american-revolution,

three-things-you-didnt-know-about-the-american-revolution

three-things-you-didnt-know-about-the-american-revolution,

three-thinas-vou-didnt-know-ahout-the-american-revolution

Sep 20, 2023 - Sep 18, 2024

Impressi

54,223
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36,687
170,041
21,214
31,164
32,675
101,933
21,863
43,303
77,982
18,342
27,470
11,137
111,657
20,590
34,000
10,961
74,627
151,982
17,794

8,839

urlc

1,893

1,481

1,440
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999

920
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782
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593
561
450
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esearch

« Google trends

« Google search

* AnswerThePublic.com

« MOZ/Semrush/aHrefs

* Google Search Console/
Looker Data Studio

« Al —semantic terms

content,
marketing™

world2024

Act like an SEO expert and give me a list of 50 high performing search keywords that are

semantically related to the phrase "research university”

1. Top research universities

2. Bestresearch institutions

3. Leading academic institutions

4. World-class research universities

5. Renowned research schools

2 Droctisisiic r ok o

? Act like an SEO expert and give me a list of 50 high performing search keywords that are semantically related to the phrase “research university” /'

Sure, here are 50 high performing search keywords that are semantically related to the phrase “research university":

Research university

R1 university

Doctoral university
Research-intensive university
Top-tier university

Elite university

Ivy League university
Public research university
Private research university
Land-grant university
Sea-grant university
Space-grant university
Health-sciences university
Engineer-ring university
Liberal arts college
Comprehensive university
Master's university
Baccalaureate university
Associate's college
Vocational school
Continuing education

Online education

View other drafts v
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Research

« Google trends

« Google search

* AnswerThePublic.com

« MOZ/Semrush/aHrefs

* Google Search Console/
Looker Data Studio

* Al —semantic terms

« MOZ bar

People also ask

phones be allowed in school?

Allowing cell phones can help students stay organized,
ensuring they don't miss assignments, tests, or important
dates. These digital organizational tools not only benefit

tbansitter.com

Should Cell Phones Be Allowed in School? Pros and Cons -
UrbanSitter

More states press for phone bans in schools

ally, 77% of U.S. schools say they prohibit cellphones at school for non

brianwpiper.com « #CMWorld
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O Newscenter search console ; &+ Share ~ : ® g

esearch Apr 17,2023 - Apr 15, 2024 -
Query Landing Page Impressio... UrlClic..  Average Posi...
1 why does russia want ukraine ttps//www.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/ 68993 - 1.23
2 where does yeast come from https://www.rochester.edu/newscenter/attention-at-home-bakers-three-surprising-things-you-might-not-k 75.735 5424 1.02
3 what does russia want from ukraine hitps//www.rochester.edu/newscenter/putin-russia-invading-ukraine-explained-512642/ 104,675 4432 347
G I d 4 why russia wants ukraine hetps//wwy 55,766 3m 25
i O O g e t re n S 5 why does putin want ukraine ttps//wwy Export Data 24576 3274 184
6 when did the revolutionary war end https//wwy E Ney e 3 ) w/ 176233 3151 244
o G O O g I e S e a rC h 7 how long was the revolutionary war https://wwy A T % i J wn/ 55319 2344 1.12
. 8 are aliens real hetps//wwy Y A 527122/ 2308 10.24
* AnswerThePublic.com L B -
- 10.  are aliens real https://wewy =5 Hife-441 ‘ 1897 11.08
° M OZ/S h/ H f 1n how long did the revolutionary war last https://wwy CSV (Exce wn/ 39,288 1842 1.23
e m r u S a re S 12 fetal alcohol syndrome aduits https://vewy 54318 1695 283
13 revolutionary war https://wwy Go : n/ 312201 1,695 532
o G O O g I e S e a rC h C O n S O I e/ 14 when did the american revolution start https://wwy »n/ 158423 1676 1.5
. 15.  perovskite hitps://ww | ! 106,015 1676 9.9
L O O ke r D a ta S t u d I O 16 when did the american revolution end https//vwwy I . w/ 96,353 1.643 1.14
17 what is yeast made of https//wwy 7 ht-not-k.. 43,108 1,600 184
° A I _ S e m a n ti C te rm S 18, yeast hetps:/iwwy o m Ihtnotk 150,680 1577 731
19 hildegard of bingen hitps//wwy 370772/ 122,087 1474 452
M O Z 20.  whatis yeast https://www.roch d at-home-bakers-three-surprising-things-y ight-not-k 64283 1,400 43
i b a r 21 do aliens exist https//www.rochester.edu/newscenter/nasa-brings-standards-of-evidence-to-the-search-for-ufos-527122/ 193827 1301 9.28
. 22 thank you message for graduation hitps://www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/ 11,300 1,149 466
o A I — d ata a n a I yS I S 23 why did the us enter wwl hitps://www.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war--on-april-6-1917/ 116,019 1139 438
24 thank you message for family and friend https//www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/ 20,613 1126 5.51
25 when did the us enter ww1 https//www.rochester.edu/newscenter/looking-back-100-years-u-s-enters-world-war--on-april-6-1917/ 92512 983 243
26 graduation thank you message hitps://www.rochester.edu/newscenter/graduates-share-messages-to-honor-parents-families-320642/ 20460 964 82

1-100 /949709 < >
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Research

« Google trends

« Google search

* AnswerThePublic.com

« MOZ/Semrush/aHrefs

* Google Search Console/
Looker Data Studio

* Al —semantic terms

« MOZ bar

* Al —data analysis

ChatGPT 4

3 You

m Newscenter search console_url_Table.c...

You

E MNewscenter search console_url_Table.c...

You are a content marketing expert.

You will be coming up with strategic recommendations on new content we could create that would
support our strategic priorities and be relevant for prospective undergraduate students, graduate
students, or knowledge seekers.

Use the attached search console data to see areas where we currently have search potential and
compare those to general interests of our target audiences and determine which content might
also support our strategic priorities at http://boundless.rochester.edu

Create 20 new content ideas, please. Take your time.

and academic research, here’s how we can develop new content:

1. Geopolitical Analysis and Global Events

* Explainers on International Relations: Articles explaining current global political climates, such
as "The Role of Universities in Understanding Global Politics."

* Case Studies in Diplomacy: Profiles of alumni working in international diplomacy.

* Global Citizenship: How students can get involved with international organizations through

university programs.

2. Science and Research

* Cutting-Edge Research Profiles: Highlighting the latest research projects at the university and
their global impact.

* Scientific Breakthroughs Explained: Easy-to-understand content about complex scientific topics
that are currently trending.

* Biographies of Notable Scientists: Featuring current faculty or alumni who have made significant

contributions to their fields.

3. Academic Resources and Oppc | nities

* Carvaar Dathe far Craduatac: Nitlinina natantial fraraar annartunitioe tar Aaradnatac invannne
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General Guidelines

|
e a I c u a I General Guidelines Overview
Introduction to Search Quality Rating

March 5, 2024

5

6

0.0 The Search Experience 6
0.1 The Purpose of Search Quality Rating 6
| ] [ | 0.2 Raters Must Represent People in their Rating Locale 74
0.3 Browser Requirements 7
valuator Guidelines == v
0.5 Internet Safety Information 7
0.6 The Role of Examples in these Guidelines 8
Part 1: Page Quality Rating Guideline 9
1.0 Introduction to Page Quality Rating 9
2.0 Understanding Webpages and Websites 9
2.1 Important Definitions 9
2.2 Understanding the Purpose of a Webpage 10

2.3 Your Money or Your Life (YMYL) Topics 1"

2.4 Understanding Webpage Content 13
2.4.1 |dentifying the Main Content (MC) 13

2.4.2 |dentifying the Supplementary Content (SC) 14

2.4 3 |dentifying Advertisements/Monetization (Ads) 14

2.4 4 Summary of the Parts of the Page 14

2.5 Understanding the Website 15
2.5.1 Finding the Homepage 15

2.5.2 Finding Who is Responsible for the Website and Who Created the Content on the Page 16

2.5.3 Finding About Us, Contact Information, and Customer Service Information 18

3.0 Overall Page Quality Rating 19
3.1 Page Quality Rating Considerations 19

3.2 Quality of the Main Content 21

3.3 Reputation of the Website and Content Creators 22
3.3.1 Reputation of the Website 22

3.3.2 Customer Ry 23

3.3.3 How to Sear 23

3.3.4 Reputation ¢ 25

3.3.5 Whatto Do ! 25

3.4 Experience, Exper P — — 26
3.4.1 YMYL Topic: 28

4.0 Lowest Quality Pages 29
4.1 Types of Lowest C 31

4.2 Harmful to Self or 32

4.3 Harmful to Specified Groups 33

4.4 Harmfully Misleading Information 34

4.5 Untrustworthy Webpages or Websites 35

Copyright 2024 1
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EEAT

Authoritativeness

Trust

Expertise Experience
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Pillar pages
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Pillar pages

Cluster content

o Pillar content

Hyperlinks
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Why content pillars?

Subscriptions per

Total pages Backlinks Backlinks per page Traffic Per
page
Page
Pillar page 10 65,445 6,544 71
Blog posts 693 24,098 36 7 1,697
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Why content pillars?

We saw great results from weaving our own content together
more tightly.

SERP IMPRESSIONS

# INTERNAL LINKS
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Questions?
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Break time!

Audits?
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Workshop
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Optimize

Website |
Optimization Analytics
Process - Audit
Search \
Audit
| \
Information Performance
Architecture Audit
Audit
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When do you optimize?

» Before writing

» After writing, before publishing
» After publishing

brianwpiper.com « #CMWorld



Advanced search optimization

* Technical SEO
« Keyword gaps (branded and unbranded)
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Other considerations

Competition

Keyword overlap

hettps://www.cmu.edu/tep... 11.4K
https://kelley.iu.edu

https://fisher.osu.edu/
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Other considerations

Competition

T 1 Simon Business School - University of Rochester
M eta d escrl ptl O ns The Simon Admissions Team has made FAQs available for our Full-Time MBA and MS programs

auc

Information Icon. Attending classes on campus? Guidelines for

Full-Time MBA - Faculty & Research - Professional MBA - Why Simon

Tepper School of Business | Carnegie Mellon University Office ...

The Tepper School of Business undergraduate program is distinguished by its small size with a first-year

s of around 140 students. Not only does this mean ...

Fisher College of Business: Home
s with an academic foundation that ... opportunity to

or back to school

Fisher provides tomorrow's business lea
purchase officially licensed Fisher apparel

Kelley School of Business: : Indiana University

The Indiana University Kelley School of Business, in Bloomington and Indianapolis, offers top-ranked
business education with a global impact to undergraduate

Undergraduate - Kelley Direct Online - Programs - Full-Time MBA: Programs

SC Johnson College of Business | Cornell University

The SC Joh College of Business unites Cornell's business schools—the Dyson School, the School of

Hotel Administration, & the Johnson Graduate School ..

Graduate Business Programs - Programs - Faculty & Research - About
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Other considerations

- C @ gueyiconiend - AHUKEUD 241 AW NFIKAVSVENLIC2 L Cang QA AN B minitaa s ot CAJCIMOUECAOCOL. & @ X Gp'e W B oe=/i-~8035 cSLOSeYg CtCEER A2 NS
taarbos

Meta descriptions

Image optimization
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Other considerations

Competition

www.linkedin.com > school » simonbusinessschool

Meta descriptions University of Rochester - Simon Business School Mission ...

University of Rochester - Simon Business School | 17836 followers on LinkedIn | Business degree
Image Optl m |Zat|on programs at Simon are designed to help you achieve a new .
www.facebook.com » Places » Rochester, New York

Social profiles/posts/search/hashtags | simon susiness school - College & University - Rochester ...

Simon Business School, Rochester, NY. 6014 likes - 39 talking about this. We're proud to offer degree

programs with an unabashedly analytical bias..

twitter.com » simonschool

Simon (@SimonSchool) | Twitter
The latest Tweets from Simon (@SimonSchool). Official account of Simon Business School, @UofR. Our

focus on 8'1&|}/U-’:$ and strength in research prepares .
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Other considerations

Competition

Meta descriptions
Image optimization

Social profiles/posts/search/hashtags

Simon Busmess School

S Simon Business School
@SimonSchool - College & University

G simon.rochester.eau
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Other considerations

Competition
Meta descriptions
Image optimization

Social profiles/posts/search/hashtags

d' TikTok

{y For You

o
re

Oo
A

(O]
&

13

Following
Friends
Explore (New
LIVE

Profile

business school

We're officially 3 months out
from graduation yall! [{...

£ theki_to_life > 4127
o 8%

-

293 The Simon [N
Difference

&

L )

Sharise Kent L

202349221
A :RY,PROUD OF

Where students reflect the
world

@ magooshgr... > 1037
1%

-
advice from a second
- Yeas g

2023-8-

Simon onto new beginnings
#mba ..

‘D yanibonnie_ > 1051
6%

#  How Simon
Admissions
Supports

N Students

3

B2 L

20 TO KNOW THAT;

honesty is the best policy ¥
#simonbusinessschool...

@ magooshgr... > 1013

Simon
~ Business
School

Day in the life at
#simonbusinessschool part ...

&% theki_to_life > 739

Scholarships for full time mba
programs. | always hear “I...

£ theki_to life > 5620
8%

brianwpiper.com « #CMWorld




ilson Blvd LComb <
NSO Rizerside Park <

Other considerations

University of Rochester

Rochester, NY - Private, non-profit - 4-year :

CO m petiti O n ® Website @ Directions [ save < Share

% Cal

. .
M eta d eSC rI ptl O n S The University of Rochester is a private research university in

Rochester, New York, United States. It was founded in 1850 and
moved into its current campus, next to the Genesee River in 1955
Wikipedia

Image optimization

= 86% 39%
Graduation rate is for first-time, full-time undergraduate students w more v
From US Dept of Education - Learn more

Social profiles/posts/search/hashtags pitess

Address: Rochester, NY

Phone: (585) 275-2121

Business listings — local search

Notable alumni View 45+ more
: ﬁ y ' -
\'"-— ' g
v i i. y I
g — J vf* y - ) ¥ -
Steven Chu Masatoshi  Richard Daniel
Koshiba Thaler Carleton
Gajdusek
People also search for View 10+ more
} e -
~ s b | ot
= M
Rochester  Harvard Stanford Massachus
Institute of  University University Institute of
Technology Cambridge Stanford Technology
Rochester Cambridge
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Other considerations

Competition

Meta descriptions

Image optimization

Social profiles/posts/search/hashtags

Business listings — local search

Voice search
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Other considerations

Competition

Meta descriptions

Image optimization

Social profiles/posts/search/hashtags
Business listings — local search

Voice search

Community search

reddit

/UD Home

@ Popular

TOPICS

~n Internet Culture
(Viral)

d

Games

Q&As

¥ 3

Technology

B o

Pop Culture
B5 Movies & TV

See more

RESOURCES
<5 About Reddit

Advertise

Blog

Y]
@ Help
N
&@

Careers

S

Press

Q best research universities ®
Posts Communities Comments Media People
Relevance v All time v

( 'L,':, r/science - 10y ago

Science AMA Series: | am John Cook, Climate Change Denial researcher, Climate
Communication Fellow for the Global Change Institute at the University of
Queensland, and creator of SkepticalScience.com. Ask Me Anything!

5K votes - 2.4K comments

o r/ApplyingToCollege - 2y ago

What are some good research colleges?

3 votes - 3 comments

r/Gundam - 1y ago ﬁ{
After years of research and deliberation, Sayla Mass is best girl in all

of The Universal Century. ,AA\ }
877 votes - 119 comments -

@ r/lkansascity - 20d ago

Which University has the best potential to become a research university?

5 votes - 34 comments

Q r/malaysia - 2y ago

Best universities in SEA

719 votes - 153 comments

brianwpiper.com « #CMWorld
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Other considerations

Competition

Meta descriptions

Image optimization

Social profiles/posts/search/hashtags
Business listings — local search

Voice search

Community search

Al content/search
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ChatGPT 4o

Al

what are the top research universities in ny?

&) New York State is home to several top-tier research universities. Here are the most prominent

ones based on factors like research output, funding, academic reputation, and innovation:

1. Columbia University
* Location: New York City

+ Notable Research Areas: Medicine, engineering, public policy, climate science, and social

sciences.

¢ Strengths: Columbia is an Ivy League institution with world-class research facilities and
partnerships with major research centers such as the Earth Institute and the Lamont-Doherty

Earth Observatory.

* Funding: Receives substantial federal research grants, particularly in health and science
fields.

2. Cornell University
* Location: Ithaca

+ Notable Research Areas: Agriculture, veterinary sciences, engineering, and information

technology.

¢ Strengths: As both a private Ivy League i ool and a land-grant institution, Cornell excels in

both applied and theoretical research, with its College of Agriculture and Life Sciences and

@ Message ChatGPT o

ChatGPT can make mistakes. Check important info.

content
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ChatGPT 40

A I [STRIVIRTSIOT N

3. New York University (NYU)
» Location: New York City
+ Notable Research Areas: Law, business, artificial intelligence, social sciences, and medicine.

¢ Strengths: NYU is renowned for its contributions to research in economics, data science,

medicine, and urban studies. NYU Langone Health is a leading medical research institution.

» Funding: Significant research funding, particularly in health sciences and artificial

intelligence.

4. University of Rochester
e Location: Rochester
+ Notable Research Areas: Optics, medicine, data science, and engineering.

o Strengths: Home to the renowned Laser Lab for Energetics and Strong Memorial Hospital,

it is also well-regarded for its engineering and optical science research.

o Funding: Strong in federal research funding, particularly for healthcare, optics, and physics.

5. Stony Brook University (SUNY)
e Location: Stony Brook, Long Island

* Notable Research Areas: Marine sciences, physics, biomedical engineering, and computer

science.

N
» Strengths: Stony Brook has a close relatiunship with Brookhaven National Laboratory,

@ Message ChatGPT o

ChatGPT can make mistakes. Check important info.
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Al

why did the us enter world war 1?

® The United States entered World War | in 1917 due to a combination of several factors:

1. Unrestricted Submarine Warfare: One of the key reasons was Germany's use of unrestricted
submarine warfare. In early 1917, Germany resumed sinking ships, including those carrying
American passengers and goods, without warning. This violated international law and
threatened American lives and economic interests. The sinking of ships like the British
passenger liner Lusitania in 1915, which killed 128 Americans, fueled public outrage. The
unrestricted targeting of merchant and passenger vessels increased tensions between the

U.S. and Germany.

2. The Zimmermann Telegram: In January 1917, British intelligence intercepted and revealed a
secret message from Germany to Mexico, known as the Zimmermann Telegram. The telegram
proposed that Mexico ally with Germany if the U.S. entered the war. In exchange, Germany
promised to help Mexico recover territories lost to the U.S., such as Texas, Arizona, and New

Mexico. This message stirred further public outrage and pushed the U.S. closer to war.

3. Economic Interests: The U.S. had strong economic ties with the Allied powers (Britain and
France) and had loaned them large sums of money. If the Allies lost the war, it would
jeopardize American financial interests. The economic rationale, though not the primary

reason, played a significant role in the U.S. decision to enter the conflict.

4. ldeals of Democracy: President Woodrow Wilson framed the war as a fight to make the world

"safe for democracy." He argued that An.‘l'_.can intervention was necessary to protect

PR TR 1 DR P R D N SR R IS US| R P! R R AT TSR SR PR, of A

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.
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A I what are the sources of this content?

&) The information | provided is a synthesis of widely accepted historical knowledge drawn from
various reputable sources. Some of the key references commonly cited when discussing why the

U.S. entered World War | include:

1. Official U.S. Government Records: The U.S. Congressional Record includes President
Woodrow Wilson's speech to Congress on April 2, 1917, where he asked for a declaration of
war against Germany. In this speech, Wilson highlights unrestricted submarine warfare and

the Zimmermann Telegram as primary reasons for entering the war.
2. Historical Books:
¢ A World Undone: The Story of the Great War, 1914-1918 by G.J. Meyer, which provides an
in-depth analysis of the events leading up to World War | and the U.S. involvement.

e The War That Ended Peace: The Road to 1914 by Margaret MacMillan, which gives a

broader context of the war and the geopolitical landscape.

o Qver Here: The First World War and American Society by David M. Kennedy, which

explores the U.S.'s domestic and international motivations for entering the war.

3. Primary Sources: Documents like the Zimmermann Telegram, intercepted by British
intelligence and later made public, are available in historical archives. You can find the text of
the Zimmermann Telegram in official records from the National Archives or diplomatic

correspondence.

4. Scholarly Articles and Essays: Various 'c.:l/..demic journals, such as The Journal of American

5 - L 4 4 e P L I T I S T TNl RO Voo SRR ) I Jeesy I |

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.

content . )
brianwpiper.com « #CMWorld

marketing™
world2024




] brianwpiper © Now + Collection / what are the best research universities in new ... A

Al

what are the best research universities in new @ Search Images +
york? ,
8 Search Videos +
o Sources BB Generate Image +
Top universities in New Public Research Public Research W 0 o @ @
York City Universities In New York | Universities In New York
CollegeVine With Easy Applications
topuniversities - 1 @ collegevine - 2 @ collegevine - 3 View 5 more
Eﬁﬁl Perplexity

New York is home to several prestigious research universities. Here are some of the top
institutions known for their research prowess:

Columbia University

Columbia University ranks as the best research university in New York City ".As a
member of the Ivy League, Columbia is renowned for its:

¢ World-class research across various disciplines

¢ Diverse faculty of over 4,200 academic staff

e Large international student population (36% of 33,032 students)
¢ Notable alumni including US President Barack Obama

Columbia's central Manhattan location provides students with unique opportunities to

en”

(® Ask follow-up @® Po
\

NYU is another top research institution in New York City ' . Known for its: c

brianwpiper.com « #CMWorld




_3 brianwpiper © Now + Collection / what are the best research universities in new ... A

e Strong emphasis on innovation and entrepreneurship
G Search Images +

Stony Brook University
8 Search Videos +
Part of the State University of New York (SUNY) system, Stony Brook is a leading public

. @ 1 .
research university 7. It's known for: €3 Generate Image +
¢ Extensive research facilities

e Strong STEM programs

e Collaborations with nearby Brookhaven National Laboratory

University of Rochester

The University of Rochester is a private research university known for its 7 :
e Strong focus on research and innovation
¢ Interdisciplinary approach to education

¢ Significant contributions to medical research

CUNY Graduate Center

As part of the City University of New York system, the CUNY Graduate Center is dedicated
to advanced scholarly research and Ph.D.-level education .

These universities offer diverse research opportunities across various fields, contributing
significantly to New York's reputation as a hub for academic excellence and innovation.

@ Share 7> Rewrite 0O &g - : =

® |Ask follow-up @® Po

How do Columbia and NYU compare in terms of research opportunities +
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%° 8 sources

what are the best research universities in new york?

1. Top universities in New York City

topuniversities
Home to Broadway, Wall Street, Lady Liberty and more, New York City also
boasts a world-class selection of universities. \r\n\r\n13 of these are
featured in the QS World University Rankings: USA 2021.... Over the years,
the school has attracted an eclectic mix of writers, artists, musicians and...

2. Public Research Universities In New York | CollegeVine
@ collegevine
Looking to study at a research university in New York? We've compiled a list

of Public Research Universities In New York. Learn more about each school
below and calculate your chances of acceptance. ...

3. Public Research Universities In New York With Easy Applications
collegevine

Looking to study at a research university in New York? Interested in a
school with an easy application process? We've compiled a list of Public
Research Universities In New York With Easy Applications. Learn more
about each school below and calculate your chances of acceptance. ...

4. Category:Research institutes in New York (state) - Wikipedia
w en.wikipedia

This category has the following 5 subcategories, out of 5 total. Columbia
University research institutes (1 C, 14 P) New York University research
institutes (1 C, 11 P) The following 46 pages are in this category, out of 46
total. This list may not reflect recent changes. Center for Computational...
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3 brianwpiper

why did the us enter world war 1?

oe Sources

Why did the US enter The U.S. During World American entry into 20 @ @ ®
World War I? - University War | - Division of World War | - Wikipedia

of Rochester Historical and Cultural...

]S@ rochester - 1 0 history.delaware - 2 w en.wikipedia - 3 View 5 more
lﬁﬂl Perplexity

American entry into World War | v More
U.S. joins the conflict in April 1917

Entry date April 6,1917
Initial public Strongly favored neutrality, especially among Irish Americans, German
opinion Americans, Scandinavian Americans, church leaders, and women.

Reasons for entry Reports of German atrocities, unrestricted submarine warfare by Germany,
and the Zimmermann Telegram.

The United States entered World War | on April 6,1917, primarily due to Germany's actions
that threatened American interests and lives. Here are the key reasons:

German Submarine Warfare

Germanv'

'@" @ Rskfollow-up ® Fo

n...cha
sinking of several u.5. snips, resuiting INn AMerican casuaities.

_entry_into_World_War_|
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Impact of Al on search

Search Engine Hot: Core update SEO ~ PPC~ Platforms ~ SMX Awards Webinars Intelligence reports White papers Newsletter About v SearchBot Search the site Search
38 s Focus Areas of Website Optimization
SGE Ranks I% :'lebd = PREDICTED SGE TRAFFIC RC‘.I'I'* ! Rc#k ?m”k ::'l’fk !
n| im) - i . .
1-SGE Strategic Rank 18% Traffic loss - not ranking in SGE X -83083 = 90655 = -90,655 DrIVIng Brand GrOWth' USIng DAM and A] to
2-SGE Traffic Loss 29% Traffic change - rankinginSGE 22, 496 -12,163 15,804 -11,723 Keep Up W|th Content Demands
o SGE 18% Total ange  -60,587 95,246 -74,851 -102,378
44444444 34% rec -44.84%

Stuck on Autopilot? Upgrade Your Marketing

A SGE Predicted Traffic Change - 4 Scenarios Automation
0.00%
2000% See more webinars

-40.00% -44.84%

-56.40%

Intelligence reports

e In a study of 23 websites, the aggregate organic traffic drop as a result of SGE was 18-64%.

o Our study focused on websites in the technology industry, with traffic mainly from
informational keywords. There is large variance inside our sample, with some websites
gaining as much as 219% in traffic while others are losing as much as 95%. See the results of
the study.

Traffic change - ranking in SGE 215,841 11,145 122,332 -41,648 |
Total predicted traffic change -115,016 -342,002 -241,027 -405,007
Predicted change as % -18.29% -54.38% -38.33% -64.40%

Search our site
SGE Predicted Traffic Change - 4 Scenarios seareh the Search Enaine Land site m

0.00%
SearchBot

Meet your new Al-
powered marketing
assistant!

-20.00%
Best:Scenario

-40.00%
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8 ROCHESTER

FUTURITY
Al Acquisition

Al Traffic Sources

Views

Top Al Traffic

ps://iwww.bard.edu }

Aug 26

Why TikTok is poised to change ho

pea
Minecraft can teach us to be more creative

The periodic table of elements is finally compl

How TikTok's algorithm personalizes

Video games

How the 'trolley problem’ app!

support people after incarceration, focus

VR can help people with autism na

How your brain filters out distractions to focu...

Method transforms plastic bags into useful ad.
Healthiest noise level for the office is about 5

ry solved: Why starch turns iodine dark

Page path

/tiktok-how-we-speak-2623112-2
/minecraft-creativity-2100032
periodic-tat

tiktok-algorithm-321

video-games ed-up-reaction-time

Totals

1,326

¢ 422.0%

1,349

646

¢t 438.39

/autonomous-vehicles-av-ethics-trolley-pr...

ncarceration-recidivism-housing-2970902/
virtual-reality-autism-3006492,

/focus-intelligence-brains-3190652/

Il

office-noise:

odine-starch-12

tic-bags-upcycling-adhesives-2489212/
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Data layer

Tag Manager web container

Web tag

Website
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Server container

Server
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Server
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Server
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Server
tag
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Third party
analytics (Google
ads, Social, etc.

Sitelmprove

Newsletter/
Salesforce

SEO-SEMrush
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»
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- - Organic Research: news.harvard.edu/gazette/ &
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B US| CA BB UK eee Device: @ K v Date: Mar 1 i v Currency: USD

= Overview Positions Position Changes Competitors Pages Subdomains
raffic Ar

K T Ti Brar Traf Br Tr
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Keyword Overview Organic Keywords Trend
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Keyword

mcat

medical school

omsi

science magazine

medical scribe

biomedical science

zoology

aamc mcat

biology major

what is a minor in college

basic medical scribe course online
best pre med schools

biology majors

pre med schools

pre med majors

science jobs

aamc prep hub

mechanisms of evolution

what is zoology

best pre med colleges

medical majors in college

pre med colleges

aamc fee assistance program
med school interview questions
oregon museum of science and industry omsi
post bacc programs

science majors

science majors

what is a medical scribe
women scientists

biomedical research

hands on experience
shadowing a doctor

college bucket list

how to become a medical scribe
medical school interview questions
medical schools in oregon

what is biomedical science
what is pre med

best pre med majors

biology major careers

college of science

mcat cost
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FOREWORD BY JOE PULIZZI

THE GODFATHER OF CONTENT MARKETING

BRIAN PIPER

Brianlefr\ank you! EPIC

CONTENT

bpiper2@ur.rochester.edu MARKE'"NG
) . L gl "
https://brianwpiper.com/ FOR HIGHER EDUCATION E%\ o'rd: — T B
HOW TO CONNECT WITH STUDENTS, ALUMNI, " | * { n “I b n l
FACULTY, STAFF, AND OTHERS TO BUILD TRUST I | | | | -
AND REACH YOUR INSTITUTIONAL GOALS E - . ‘ ] . n
Speaking, workshops, consulting GetMysSlides.info
Content marketing, content JOE PULIZZ\ 21
« e e AND BRIAN PIPER AL B S
optimization : - THE CONTENT

Al, Web3, data/analytics EP Ic : o, | »,[NTREPR[N[UR |

(1|5Ttg tAItY

CONTENT f 28 i
MARKETING SaGde.

L

BREAK THROUGH THE CLUTTER WITH A DIFFERENT STORY,
ET THE MOST OUT OF YOUR CONTENT,
AND BUILD A COMMUNITY IN WEB3
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