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AI Agents



“Autonomous systems that understand natural language, 

learn from experience, and perform tasks for users.”

- Andrew Ng



“These systems will be able to plan, act, 

reason, and use tools.”

- Demis Hassabis



“Everything human workers do now will eventually be done 

by AI systems.”

- Dario Amodei



• Foundation models

• Custom GPTs 

• Deep research

• Automations

• Chatbots

• Autonomous agents

Levels of agency/autonomy



Traditional analytics

Agentic analytics

Traditional AI

AI Agents



• NLP

• Real-time analysis

• Instant insights

Analytics agents



Content performance and optimization

Look at your data

Let AI look at your data







• Define your goals

• Determine OKRs and KPIs

• Identify metrics/data

• Collect

• Provide to AI with context

• Ask the right questions

• Validate

Foundations



• Export data from analytics

• Use prompt strings 

Foundation models



You are a LinkedIn growth expert.

I'm going to ask you to make recommendations for 

content that will perform well on my channel based on 

best practices and previous performance data.

Before you create the response, ask any questions 
that will help create a better output.

Here is information about my business

[attach, link, or paste your business description and 

differentiator]

and my primary audience is [insert primary audience] 
and my business goals are [insert goals].

Based on the attached data from past high 

performing and engaging content, please come up 

with 20 ideas for potentially high performing content 

that will [trigger desired outcome] on [channel of 
choice]. Take your time.

Insights

+
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• Reasoning models

• Provide detail

Deep research



Using the attached content performance data from [insert source, e.g., Google Analytics, Search Console, YouTube Studio, Meta Insights, email platform, etc.] , analyze 
the performance of content from [insert institution or department name] on [insert platform or channel, e.g., main website, program landing pages, Instagram, YouTube, 

TikTok, newsletter, blog, etc.].

Begin by identifying:
Top-performing content based on [insert performance KPIs, e.g.,  engagement rate, conversion, views, CTR, shares, bounce rate, etc.]

Underperforming content with high potent ial (e.g., high impressions but low engagement)
Patterns in content topics, formats, publishing cadence, and audience behavior

Then:

Research content themes and formats used by peer institutions or benchmark brands, including [insert URLs or names of peer institutions, aspirational universities, or  
mission-aligned organizations]

Explore how these institut ions are addressing similar audiences or topics, identifying gaps or emerging trends
Use competitive and comparat ive insights to uncover new or underserved content areas, missed audience intents, or under-leveraged distribution opportunities

Based on your analysis:

Recommend specific, original content ideas and topics that could fill identified gaps, capitalize on strengths, or align with emerging trends.
For each recommendation, note where it f its in the engagement cycle: [awareness, interest, engagement, consideration, conversion, retention, or advocacy]

Suggest how this content could move the primary audience—[insert audience, e.g.,  prospective undergraduates, working adult learners, alumni, donors, faculty, 
etc.]—from one engagement stage to the next

The primary strategic goal is to [insert outcome, e.g., increase qualified leads, improve yield, build brand awareness, grow newsletter list, increase event a ttendance, 

etc.]
Optional Add-on Instructions (if the user wants to go deeper)

If you want the prompt to also guide users in formatting or structuring output, you could add:
Format your f indings into the following sections:

Summary of insights

Content gaps and missed opportunities
Competitive examples or models

Recommended topics with stage of funnel and target audience
Optional: Suggested formats, titles, and distr ibution channels

Insights
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• Repeated uses

• Sequence together 

Custom GPTs







Pilots

• Content creation – 20-40% savings

• Data analysis – 60-80% savings



• Multiple programs/browsers

• String operations

Automations







• Specific data sources

• Use data to inform

Chatbots





• Multiple programs/browsers

• Decision making

• Predictive analytics

Autonomous agents



HubSpot integration







• Export from analytics

• Use prompt chains

• Build custom GPTs

• Automate

• Monitor AI landscape 

Scale analytics



• Change our processes

• Change our workflows

• Change our jobs



Jobs GPT





Traditional Role

Data Analyst (Full-time)

Future Role

Strategic Insights Manager + AI Agent Team

Result

Higher-level strategic thinking, faster execution, better outcomes



• Change our processes

• Change our workflows

• Change our jobs

• Change our audiences



84% treated like a person

76% expect data ethics



• 52% more likely to apply

• 77% would like to use an AI agent

Students



Preparing for the future

• Build AI fluency

• Scale data analysis

• Establish data/content governance

• Create phased implementation strategy





AI Integration/ 

Content Marketing 

Consultant

getmyslides.info

brianwpiper.com

Brian Piper


	Slide 1: The Future of Data Analysis with AI Agents
	Slide 2
	Slide 3
	Slide 4: CHANGE
	Slide 5: AI Integration/ Content Marketing Consultant  getmyslides.info  brianwpiper.com
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44: AI Integration/ Content Marketing Consultant  getmyslides.info  brianwpiper.com

