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What do we measure and why?
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Typical article – 700-1,500 pageviews

What does good content look like?
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High Performer – 30,000 pageviews in 3 years

What does good content look like?
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•Conversions
•Engagement
•Reputation
•Satisfaction
•Technical SEO
•Competitive positioning

What else can you measure?
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Other considerations
⬢ Competition
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Other considerations
⬢ Competition
⬢ Meta descriptions
⬢ Image optimization
⬢ Social profiles/posts/search/hashtags
⬢ Business listings – local search
⬢ Voice search
⬢ Community search
⬢ AI content/search
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Impact of AI on search
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Content performance and optimization

Look at your data

Let AI look at your data
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Thank you!
Brian Piper

bpiper2@ur.rochester.edu

https://brianwpiper.com/

Speaking, workshops, consulting

Content marketing, content 
optimization

AI, Web3, data/analytics
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